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THIS  WEEK  ON  THE  WEB 

Exclusively  on  editorandpublisher.com ... 
“Breaking-news  multimedia"  isn't  an  oxymoron. 
Some  news  Web  sites  are  producing  impressive 
interactive  graphics  and  other  features  on 
deadline,  reports  “Stop  the  Presses!”  columnist 
Steve  Outing.  He  talks  to  NYrimes.com  about  how 
it  does  it ...  Find  links  to  the  winners  of  the 
George  Polk  Awards  for  investigative  journalism 
on  editorandpublishercom/headlines  (Feb.  27). ... 
Gas  mask  or  eyeglasses?  Reporters  embedded 
with  the  troops  bound  for  the  Middle  East  can’t 
have  both,  Ari  Berman  reports. ...  “Reporter’s 
Digital  How-to”  columnist  Charles  Bowen  visits  a 
Web  site  that  can  tell  you  how  toxic  your  town  is  — 
in  terms  of  pollution. . . .  Plus,  a  new  Online  Poll. 


6IVIII6  US  THE  BUSINESS 


Re;  “Corporate  CEOs  look  for 
better  business  bureaus,”  Feb. 

24,  p.  6. 

Oh,  bull — .  The  reason  business 
reporting  sucks  at  most  local  newspapers 
is  because  top  editors  and  publishers 
are  afi'aid  of  offending  their  advertisers, 
who  are  the  business  owners  in  their 
circulation  areas. 

Also,  most  of  the  small  group  of 
reporters  at  each  local  paper  who  cover 
the  business  beat  are  lame. 

JOHN  O'BRIEN 

New  York 

CUTTINUONTHEBIAS 

CHRISTOPHER  CUDWORTH’S  LETTER 
regarding  liberal  and  conservative 
media  bias  was  well-written,  but 
greatly  over-thought  [“Letters:  What’s 
in  a  name?”  Feb.  17,  p.  4]. 

Listen  up,  editors:  True  or  not, 
the  conservatives’  complaint  is  that 
most  reporters  have  a  liberal  bias, 
making  it  less  likely  the  Right’s  view 
will  receive  a  fair  shake  in  the  handling 
of  political,  economic,  and  social  affairs. 
While  you  can’t  change  that  tiger’s  stripes, 
you  can  demand  rock-solid,  balanced 
journalism  from  reporters,  meaning 
equal  effort  goes  into  presenting  both 
sides  of  an  issue. 

If  news  reporters  would  stick  to  the 
simple  practice  of  presenting  news  for 
the  public’s  evaluation  and  cease  the 
practice  of  leading  it  to  conclusions,  the 
reputation  of  our  industry  would  be 
enhanced,  and  our  franchise  secured. 

I  can  just  imagine  the  readership  of  our 


opinion  pages,  if  they  were  the  only  places 
in  our  papers  you  could  find  an  editorial. 

BRAD  HICKS 

CEO 

Mid-America  Publishing  Corp. 

Hampton,  Iowa 

NULUVEIUSIUN'THELEEVUY' 


WHEN  I  READ  YOUR  FeB.  10 

article  on  Mary  Junck  and  Lee 
Enterprises  Inc.  [“All  a  matter 
of  priorities,”  p.  11],  I  found  myself 
looking  for  the  “Paid  Advertising” 
disclaimer.  Perhaps  it  was  omitted? 

I  have  nothing  against  Ms.  Junck, 
and  Lee  is  not  part  of  the  axis  of  evil. 

But  I  do  think  that  you  could  have  found 
at  least  one  on-the-record  source  willing 
to  opine  that,  “Prayer  Cards”  aside,  Lee’s 
relentless  focus  on  high  profit  margins 
comes  at  the  expense  of  readers, 
employees,  and,  ultimately,  shareholders. 
You  might  have  started  at  the  Missoulian, 
which  just  laid  off  nine  people  despite 
Lee’s  28%  margin. 

No  state  in  the  union  is  more  dominat¬ 
ed  by  a  single  newspaper  company  than 
Montana  is  by  Lee.  Not  only  does  Lee 
own  two-thirds  of  the  state’s  daily  circu¬ 
lation,  it  also  owns  a  handful  of  weeklies 
and  a  full  roster  of  specialty  publications 
aimed  at  filling  every  advertising  niche  in 
the  market.  It  is  a  formidable  competitor. 
But  I  spent  five  years  working  for  Lee  at 
this  state’s  largest  daily  —  and  the  five 
years  since  then  competing  against  it.  I 
can  assure  you  that  the  last  five  years  have 
been  far  more  satisfying. 

DAVID  CRISP 

EDITOR  AND  PUBLISHER 
The  Billings  (Mont.)  Outpost 


- ^  50  YEARS  AGO  -- 

NEWSPAPERDOM*  FROM  EDITOR  &  PUBLISHER 


FEB.  28,  19.'53: 

Regulation  of  newspaper  adver¬ 
tising  rates  by  the  courts,  as 
spelled  out  in  the  recent  ruling 
in  New  Orleans,  would  undermine 


it  is  argued  in  a  brief  submitted  News-Gazette  and  widow  of  Lt. 


by  98  publishers  to  the  U.S. 
Supreme  Court  this  week. 

Marajen  Stevick  Dyess  —  vice 


the  national  policy  of  a  free  press,  president  of  the  CAampa/gn  (III.) 


Col.  William  E.  Dyess,  hero  of  the 
Bataan  death  march  —  sails  for 
Italy  March  18  to  marry  Michael 
Chinigo,  chief  of  the  Rome  bureau 
of  the  International  News  Sereice. 
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SUSAN  OLASSBR/THB  WASHINGTON  POST 


In  a  transaction  that 
wW  almost  double 
its  daSy  circulation 
and  stretch  Its 
geographic  footprint 
to  the  south  and  east, 
the  Bro«vn  Publishing 
Co.  in  Cindnnab 
announced  Friday  it 
has  agreed  to  buy  11 
daifies  and  12  week¬ 
lies  from  Community 
Newspaper  Holdings 
Inc.  (CNHI)  in 
Birmingham,  Ala. 

The  deal  marks  the 
first  large  industry 
acquisition  of  the  year. 
No  purchase  price 
was  disclosed. 

Roy  Brown  —  the 
acquiring  company’s 
third-generation  famSy 
owner  —  said  he 
hopes  the  CNHI 
dailies  will  bring  re¬ 
gional  advertising-sell¬ 
ing  opportunities  and 
newsprint-buying  effi¬ 
ciencies.  The 
CNHI  papers  sold 
SDcvcn  m)ni  unio  id 
Georgia  and  have  a 
combined  drculation 
of  about  90,000. 

Brown  Publishing, 
which  used  bank  defat 
to  finance  the  deal, 
has  been  an  active 
buyer  in  recent  years. 


he  now  projects  industry  ad  revenue  would  fall  from 
0.1%  to  0.3%  for  the  year. 

While  Groves  said  he’s  “not  really  comfortable” 
with  his  latest  forecast,  he  expects  to  refine  it  in  time 
for  the  next  issue  of  the  “Morton-Groves  Newspaper 
Newsletter,”  which  he  co-writes  with  John  Morton, 
president  of  Morton  Research  in  Silver  Spring,  Md. 
“I’m  trying  to  raise  the  issue,”  Groves  said.  “I  may  be 
all  wrong,  but  I  was  there  first.” 

Other  analysts  generally  agree  a  war  would  damp¬ 
en  ad  spending,  and  several  have  incorporated  a  short 
war  into  their  forecasts  for  this  year. 

Robert  J.  Coen,  forecasting  director  for  Universal 
McCann  in  New  York,  said  a  brief  war  early  in  the 
year  would  cost  media  less  than  half  a  percentage 
point  in  ad-spending  growth,  resulting  in  increases  of 
4.5%  in  local-newspaper  advertising  and  5%  in  total 
media  ad  spending  for  this  year. 

Glenn  Eckert,  senior  analyst  for  Moody’s  Investors 
Service  in  New  York,  predicted  that 
newspaper  ad-revenue  growth  this 
year  would  range  from  flat  to  4%  if 
the  war  is  short.  The  worst  of  the  ad 
downturn  seems  to  be  over,  he  said, 
••  •  suggesting  the  industry  is  better 
r/f  :  positioned  to  endure  a  conflict  than 

it  was  during  the  1991  Persian  Gulf 
I  War  —  a  year  when  newspaper  ad 
i  revenue  sank  6%. 

I  Newspaper  ad  revenue  rose  an 
estimated  4.2%  in  January,  al- 
though  the  industry  overall  was 
Bp  still  held  back  by  anemic  results  in 


Industry  analysts  agree  attack 
on  Iraq  would  cut  spending,  but 
clarity  already  an  early  casualty 


BY  LUCIA  MOSES 

WITHOUT  KNOWING  THE  TIMING  AND  DURA- 
tion  of  a  possible  war  with  Iraq  —  and 
lacking  historical  data  for  modeling 
purposes  —  forecasters  have  been  reluctant  to  predict 
its  impact  on  advertising  spending  in  newspapers. 

Industry  analyst  Miles  E  Groves  has  stuck  his  neck 
out,  however,  predicting  that  newspaper  ad  revenue 
this  year  would  rise  between  3.8%  and  4%  in  the 
event  of  a  quick  U.S.  military  victory.  Groves,  senior 
vice  president  and  chief  economist  for  the  Barry 
Group  in  Bethesda,  Md.,  had  forecast  in  December  a 
5.7%  increase  for  this  year.  In  case  of  a  prolonged  war. 


No  wonder  everyone's  nervous:  Faulty 
detection  equipment  led  to  a  chemical- 
war  scare  in  Kuwait  last  week. 
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Counting  its  newest 
properties,  it  has  25 
dailies,  with  combined 
circulation  of  about 
190,000,  and  29 
weeklies  in  six  states. 

The  deal  also  alters 
the  profile  of  CNHI, 
which  spent  the  first 
two  years  of  its  5-year- 
old  existence  buying 
papers  at  breakneck 
speed.  It  has  since 
shed  about  80  of  its 
smallest  ones  to  focus 
on  those  in  the 
15,000-to-50,000- 
circulation  range. 

“When  you  have 
200  newspapers,  it 
makes  K  extremely 
difficult  to  pay 
attention  to  all  of 
them,”  said  CNHI 
CEO  Mike  Reed. 

CNHI  contacted 
Dirks,  V^n  Essen  & 
Murray,  the  news¬ 
paper  brokerage  based 
in  Santa  Fe,  N.M., 
last  fall  and  started 
talking  to  Brown  in 
November. 

John  T.  Cribb,  a 
broker  who  was  not 
involved  in  the  deal, 
said  that,  given  the 
high  profitability  of 
CNHI’s  papers,  the 
transaction  price 
probably  was  a  multi¬ 
ple  of  9  to  10  times 
cash  flow,  the  low  end 
of  the  range  paid  for 
papers  the  size  of 
those  in  the  deal. 

The  Brown  deal 
leaves  CNHI  with 
95  dailies,  with 
combined  circulation 
of  about  1  mHlion. 

-  LUCIA  MOSES 

ADVOCAtY-AD 

DOLLABmOW 

As  interest  groups 
seek  to  sway 
public  opinion  about  a 

■wi  r~\ 


the  help-wanted  category  of  the  classified  segment. 

Some  analysts  have  suggested  a  long  war  would 
cause  only  a  temporary  pullback  in  advertising  as  the  i 
initial  shock  of  war  subsides.  Projecting  the  impact  of  j 
a  long,  drawn-out  war  is  “too  difficult,”  Eckert  said,  j 
“You  really  can’t  factor  that  in  accurately.” 

Newspapers  are  expected  to  weather  a  military  , 
conflict  better  than  broadcast  media,  which  have  less 
control  over  ad  placement  and  have  to  deal  with  ; 
the  pre-emption  of  commercials  due  to  war  coverage.  ' 
If  the  revenue  outlook  doesn’t  look  great,  war  could 


at  least  be  good  for  the  stock  prices  of  publicly  traded 
newspaper  companies,  which  have  benefitted  over  the 
past  three  years  as  safe  havens  amid  political  uncer¬ 
tainty,  economic  recession,  and  corporate  scandals. 

For  all  of  last  year,  newspaper  ad  revenue  dipped 
0.5%,  to  $44.1  billion,  following  a  nearly  9%  drop  the 
year  before,  the  Newspaper  Association  of  America  i 
reported  last  week.  But  ad  revenue  rose  4.4%  in  I  i 
the  fourth  quarter,  led  by  a  12.9%  increase  in  the 
national  segment,  according  to  NAA’s  preliminary 
estimates.  II 


Embedded  down  for  the  fight? 

Newspapers  trading  places 


BY  JOE  STRUPP 

Newspapers 
sending 
reporters  to  be 
embedded  with  military 
units  in  the  Persian  Gulf 
began  receiving  their 
assignments  last  week, 
sparking  a  flurry  of  slot 
trading,  while  a  few 
papers  took  a  pass  on 
using  all  the  spots  they 
were  given. 

Offered  four  slots. 

The  Sun  in  Baltimore 
accepted  two,  due  to 
concerns  that 
“embeds”  might  not 
produce  a  lot  of  news 
week  after  week. 

Foreign  Editor 
Robert  Ruby  said. 

The  Denver  Post 
turned  down  one 
spot,  and  The  Tampa 
(Fla.)  Tribune  gave 
up  its  only  slot  after 
the  reporter  slated  to 
go  pulled  out  The 
Wall  Street  Journal 
received  eight  slots, 
but  plans  to  use  only 
seven.  The  St.  Petersburg 
(Fla.)  Times,  which 
received  four  spots,  took 
only  the  two  that  were 
ground-based,  fearing 
the  Air  Force  and  Navy 
slots  might  not  bring 
them  close  to  the  action. 

The  Star  Tribune  in 
Minneapolis  was  given 
one  slot  each  with  the 


Marines,  Navy,  and 
Army,  but  traded  its 
Navy  slot  to  The 
Virginian-Pilot  in 
Norfolk  for  another 
Marine  slot  so  it  could 
try  to  place  a  reporter 
and  photographer  with 
the  same  unit.  And  the 
paper  gave  its  Army  spot 
to  a  McClatchy  Co.  sib¬ 
ling,  The  News  Tribune 
in  Tacoma,  Wash. 

Cox  Newspap)ers  Inc. 
and  CNN  struck  the 


I  most  unusual  deal, 
which  allows  the  cable 
j  TV  network  to  use  five 
j  of  Cox’s  eight  slots  in 
j  exchange  for  CNN  corre- 
!  spondents  providing 
I  content  to  Cox  news- 
j  papers.  Susan  Steven- 
j  son,  deputy  managing 
I  editor  oi  The  Atlanta 
j  JouTTial- Constitution, 

I  said  the  deal  was  a  way 


for  the  paper  to  save 
resources,  but  still  cover 
the  fighting.  “The  slots 
remain  ours,”  she  said. 
The  A/C  wanted  to  keep 
more  people  home  for 
possible  coverage  of 
domestic  terrorism. 

Col.  Jay  DeFrank, 
director  of  press 
operations  for  the  U.S. 
Defense  Department 
said  Pentagon  officials 
do  not  mind  newspapers 
trading  embedding  slots. 


as  long  as  it  does  not 
!  result  in  an  imbalance  of 
print  and  broadcast  re¬ 
porters  among  the  units. 

Most  editors  seem  sat- 
'  isfied  with  their  number 
I  of  slots.  The  Los/lngefes 
I  Times  and  The  Washing- 
\  ton  Post  each  received 
1  eight  USA  Today  seven, 

'  the  Chicago  Tribune  five, 
’  and  The  Boston  Globe 


four.  The  Richmond 
(Va.)  Times-Dispatch 
has  one,  its  first  war 
correspondent  since  the 
Civil  War. 

Few  editors,  DeFrank 
said,  had  complained 
about  Pentagon  restric¬ 
tions  on  reporters,  which 
include  provisions  for 
“security  review"  and 
flagging  of  “sensitive” 
information.  Indeed, 
discovered  that 
most  editors  accepted 
the  ground  rules 
without  a  fight  — 
although  many  say 
thev’  will  watch  how 
they  are  enforced. 

Editors  also 
denied  that  any 
reporters  were 
declining  slots  due 
to  fears  of  chemical 
war.  One  complaint, 
however,  has  been 
about  the  Penta¬ 
gon’s  decision  not  to 
allow  photographers 
and  reporters  from 
the  same  newspaper  to 
travel  together,  despite 
the  fact  that  broadcast 
reporters  are  traveling 
with  their  camera  crews. 
DeFrank  said  it  is  based 
on  the  practice  of  giving 
each  paper  no  more  than 
one  slot  per  unit.  11 

Ari  Berman  contributed 
reporting  to  this  story. 


Journalists  get  into  “boot  camp”  training  at  Fort  Dix  in  New  Jersey. 
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DARRYL  RUSH/SAN  FRANCISCO  CHRONICLE 


E  &  P  N  E  VV  S 


‘Chron’  is  on  top 
of  crowd  counts 


San  Francisco  daily  takes  to  the  air 
to  assess  antiwar-rally  turnout 


BY  ARl  BERMAN 

WHEN  IT  COMES  TO  TECHNOLOGY,  THE 

Bay  Area  almost  alwa>'s  stays  a  step 

ahead  of  the  game.  But  even - 

after  the  San  Francisco  Chronicle 
revealed  that  it  had  used  aerial  photog¬ 
raphy  to  count  crowd  size  —  always  a 
controversial  subject  —  at  a  Feb.  16 
antiwar  rally,  it  appears  that  aerial 
reconnaissance  isn’t  likely  to  become 
common  any  time  soon,  with  budgets  as 
tight  as  they  are. 

But  one  paper  considering  flyovers 
of  major  demonstrations  is  The  Wash¬ 
ington  Post.  And,  as  Bvron  E.  Calame, 
deputy  managing  editor  at  The  Wall 
Street  Journal,  observed  with  a  chuckle, 

“If  you  can  prove  police  and  organizers 
wrong,  that’s  a  pretty  good  find.” 

Most  newspapers  have  long  relied 
on  police  and  organizer  guesstimates. 

Usually,  the  organizers  inflate  the  num¬ 
ber  while  police  deflate  it.  But  who  can 
say  who’s  right?  Such  an  imperfect  sys¬ 
tem  convinced  the  Chronicle  staff  to  try 
something  new',  especially  with  the  like¬ 
lihood  of  more  marches  in  the  offing. 

Responding  to  a  reader’s  suggestion, 
the  Chronicle  hired  a  company  specializing  in  taking 
photos  for  topographical  maps.  The  Chronicle's 
results,  which  placed  the  Feb.  16  rally  tally  at  65,000 
people,  far  lower  than  police  and  organizer  estimates 
that  ranged  from  200,000  to  250,000,  surprised 
nearly  everyone.  Chronicle  staffers  included.  “I  actu¬ 
ally  thought  the  number  would  be  much  higher,” 
Managing  Editor  Robert  J.  Rosenthal  told  Ei^P.  “We 
knew  we’d  be  criticized  no  matter  what,  and  felt 
helpless  without  our  own  measure.  This  is  a  very  hot 
political  issue,  and  we  needed  to  provide  accuracy.” 

Rosenthal  said  the  e.xperiment  provided  a  good 
yardstick  for  the  future,  even  though  it  came  with  a 
$4,000  price  tag.  Wildly  divergent  police  and  organ¬ 
izer  estimates  hampier  coverage  of  demonstrations, 
he  said.  Others  disagree,  however.  Referring  to  the 
large  New  York  protests  on  Feb.  15,  New  York  Daily 
News  Editor  in  Chief  Edward  Kosner  noted,  “The 
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{  Erik  Sanders  shoots 
S.F.  protesters  with 
an  aerial-mapping 
.0]  camera  (left);  a  photo 
shot  from  same  plane 


police  estimates 
said  they  were  big, 
the  organizers  said 
they  were  bigger. 
There  wasn’t  much 
of  a  controversy.” 
Kosner  said  that 
only  a  long  series 
of  protests  would 
make  newspapers 
pay  more  attention 
to  the  specificity  of 
crowd  counts. 

Relying  on  po¬ 
lice  and  organiz¬ 
ers,  when  their 
numbers  drastical¬ 
ly  differ,  seems 
ridiculous,  said 
Gabriel  Escobar, 
4  city  editor  at  The 
■  Washin^on  Post. 
Still,  a  number  of 
obstacles  to  count- 
I  ing  from  overhead 
exist  in  the  Wash¬ 
ington  area.  To  use 
aerial  photogra¬ 
phy,  the  Post 
would  have  to  ask 
the  Federal  Avia- 
i  tion  Adminis¬ 
tration  for  an 
exemption  to  the 
15-mile  “no-fly” 
zone  over  the 
capital.  Addition¬ 
ally,  there  are  often  plenty  of  tourists  on  the  National 
Mall,  where  rallies  are  usually  held.  So,  while  ponder¬ 
ing  flyovers,  the  Post  will  continue  to  ask  veterans  of 
Washington  demonstrations  to  compare  crowd  sizes. 

Farouk  El-Baz,  director  of  the  Center  for  Remote 
Sensing  at  Boston  University,  said  the  Chronicle's 
effort  was  a  move  in  the  right  direction  but  lacked 
some  specific  steps  —  for  example,  the  photos  should 
have  been  measured  on  an  orthophoto  map,  which 
has  the  sharpest  resolution.  The  Chronicle  likely 
underestimated  the  crowd  size,  El-Baz  said. 

Still,  several  editors  were  impressed  with  the 
Chronicle's  approach  (which  involves  placing 
grids  over  the  aerial  photos).  Charlotte  H.  Hall,  a 
managing  editor  at  Newsday  in  Melville,  N.Y.,  said 
that  if  mass  rallies  continued,  she  would  look  into 
more  precise  methods  of  counting,  even  though 
“journalists  aren’t  in  the  business  of  science.”  II 


possible  war  with  Iraq, 
small  to  midsize  news¬ 
papers  are  getting 
mon  of  the  advocacy- 
advertising  dolars  that 
usuaNy  go  to  the 
nation’s  top  papers. 

A  representative 
ofMoveOn.org,  an 
etocbonic-ailvocacy 
organization  that 
seeks  to  increase 
public  involvement  in 
politics,  said  it  raised  ' 
$250,000  in  18  hours 
to  run  an  antiwar 
newspaper  ad 
campa^  in  more 
than  111  cities  in  50 
states. 

According  to  the 
MoveOn.org  Web 
site,  papers  to  publish 
the  ad  include  The 
Plain  Dealer  in 
Cleveland,  daily 
circulation  363,750, 
and  The  Telegtaph  in 
Nashua,  N.H.,  daily 
circulation  26,060. 

The  ads,  scheduled 
to  run  Wednesilay, 
cai  for  tough  inspec- ' 
tions  rather  than  war  ,' 
to  disarm  Iraq. 

-  LUCIA  MOSES 

FREEDOM  FATE 
ONTHETABIE 

Freedom  Commu¬ 
nications  lnc.’$ 
board  will  meet 
Wednesday  to  con¬ 
sider  shareholders' 
wishes  about  the  fu¬ 
ture  (fireebon  of  the 
company.  The  board 
win  review  the  results 
of  the  shareholders' 
recently  concluded 
nonbinding  vote  on 
five  options  for  Free¬ 
dom,  which  HKkide 
seSing  the  whole  com¬ 
pany  outright  and  let¬ 
ting  sharehoWers  sen 
their  shares  while  pre¬ 
serving  family  conbol. 
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Asked  about  the 
results  of  the 
shareholders’  vote, 
Freedom  CEO  and 
President  Alan  Bell 
said,  “I  have  a  sense 
of  what  they  are  ... 
not  a  sense  that  I’m 
going  to  share  with 
anyone  else.”  Beil 
said  he  hopes  the 
decades-long  family 
feud  over  Freedom, 
parent  of  The  Orange ' 
County  (Calif.) 
Register,  will  be 
decided  soon.  “It  is 
in  no  one’s  interest  to 
let  it  linger,”  he  said. 
“This  is  an  enormous 
distraction.”  - 

-  LUCIA  MOSES 

PRIZE  JURIES 
RNIHEJOR 

Dozens  of 

Pulitzer  Prize 
jurists  will  gather 
for  three  days  at 
Columbia  University 
in  New  York  begin¬ 
ning  March  3  to  start 
the  arduous  first 
round  of  judging  for 
the  coveted  awards. 

Pulitzer  Prize 
Administrator  Sig 
Gissler,  who  is  in 
his  first  year  in  that 
capacity,  said  no 
major  changes  to  the 
selection  process  had 
been  made,  despite 
some  past  criticisms 
that  the  names  of 
finalists  are  regularly 
leaked. 

Stay  tuned  ... 

-JOE  STRUPP 

COURT  DATE 


An  Arizona 
newspaper 
reporter  who  went  to 
the  home  of  a  police 


With  real-estate  listings  in  play 

Opportunity  knockiny 


BY  LUCIA  MOSES 


A  of  the  dot-com 
boom,  real- 
estate  Web  sites,  in  a 
hurry  to  build  up  their 
content,  paid  for 
Multiple  Listings 
Services’  inventory. 

This  reversal  of  the 
advertiser-media 
relationship 
caused  newspapers 
to  squirm,  but 
brokers  couldn’t 
have  been  happier. 
“Brokers  and  MLSs  felt 
as  if,  ‘It’s  finally  our 
chance  to ...  make  some 
money  and  control  our 
marketing  costs,’  ”  said 
Pete  C!onti,  partner  with 
the  Portsmouth,  Va.- 
based  Borrell  Associates 
consultancy. 

Like  so  many 
gimmicks  of  the  time, 
this  practice  had  a  shak>’ 
foundation.  Last  week, 
the  Microsoft  Ck)rp.’s 
MSN  House  &  Home 
showed  hundreds  of 
brokers  and  multiple- 
listings  services  the 
door,  its  paid-listings 
model  having  been 
proved  unsupportable. 

Where  does  this 
leave  newspapers  eager 
to  attract  online  home 
shoppers? 

Peter  M.  Zollman, 
founder  of  the  Classified 
Intelligence  LLC  consul¬ 
tancy  based  in  Alamonte 
Springs,  Fla.,  said  papers 
should  have  an  easier 
time  striking  alliances 
with  the  real-estate 
community  because  the 
MSN  development 
“reduces  the  leverage 
that  the  MLSs  have.” 


T  THE  HEIGHT 


Both  sides  have  some¬ 
thing  to  offer.  The  MLSs 
have  extensive  listings, 
which  are  highly  impor¬ 
tant  to  online  home 
shoppers  but  lacking  on 


for  so  long,”  said  Steve 
Murray,  president  of 
Littleton,  Colo.-based 
Murray  Consulting, 
adviser  to  the  real-estate 
community.  “They  got 


“Newspapers  have 
treated  [real-estate] 
brokers  like  they 
were  someone’s  chattel 
for  so  long.”  -sieve  Murray 

o  Murray  Consulting 


many  newspaper  Web 
sites,  according  to 
Borrell  research  set  to 
be  published  this  month. 

Newspaper  sites, 
meanwhile,  are  well- 
trafficked  by  news  and 
information  seekers. 

“In  almost  every  local 
market,  the  newspaper 
is  still  the  leading  local 
Web  site,”  C!onti  said. 

That  said,  brokers 
have  grown  so  bitter 
over  ad-rate  increases 
that  a  newspaper 
seeking  an  alliance 
might  get  the  door 
slammed  in  its  face. 

In  an  effort  to  break 
their  dependence  on 
newspapers,  brokers  are 
training  their  agents  to 
convince  home  sellers 
that  newspaper  classi¬ 
fieds  are  an  ineffective 
advertising  tool.  Others 
are  starting  their  own 
publications.  In  Des 
Moines,  Iowa,  three 
brokers  last  fall  pulled 
most  of  their  local  news¬ 
paper  ads  and  started  a 
direct-mail  home¬ 
advertising  publication. 

“Newspapers  have 
treated  brokers  like  they 
were  someone’s  chattel 


pushed  too  far.” 

Softening  real-estate 
revenue  might  direct 
more  attention  to  the 
category  this  year.  The 


hot  real-estate  market 
propelled  a  robust  4.5% 
increase  in  newspaper 
real-estate  advertising 
last  year,  but  analysts 
i  expect  slower  growth 
this  year.  As  with 
all  advertising, 
newspapers  need 
to  think  of  ways 
their  sites  can 
generate  leads  for 
I  RAY  brokers,  analysts 

advised.  With 
people  looking  for 
j  homes  online  24/7, 

I  Conti  said,  “Newspiqjers 
I  have  to  shift  into  a 
i  mind-set  of  continuous 
i  marketing  of  homes.”  11 


Shaw  marks  its 
own  ‘Territory’ 

Seeking  distinction,  ’Northwest  Herald’ 
rallies  ’round  its  relatively  new  flag 


BY  MARK  FITZGERALD 

CHICAGO 


Newspapers  launch  rebranding  cam- 
paigns  all  the  time.  But  in  Chicago’s  north¬ 
western  suburbs,  the  Northwest  Herald  is 
doing  something  unusual  —  it’s  rebranding  its 
i  circulation  area. 

i  Robert  A.  Shaw  created  the  Northwest  Herald 
I  daily  newspaper  in  1986  by  folding  ail  of  the  week¬ 
lies  and  small  dailies  his  family’s  Shaw  Newspapers 
!  published  in  McHenry  County,  and  announcing: 
“McHenry  County  deserves  a  great  daily.”  John 
Rung,  who  took  over  as  publisher  last  August,  said 
!  the  paper  now  has  a  new  declaration:  “The  North- 
;  west  Territory  deserves  a  great  paper.” 

:  It  had  never  occurred  to  anyone  to  call  the  region 

1  around  the  Northwest  Herald s  Crystal  Lake  head¬ 
quarters  the  Northwest  Territory  —  and  Rung  said 
he  hated  the  name  when  an  advertising  agency  first 
suggested  it.  “But  everybody  I  talked  to,  and  eveiy- 
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body  the  Ogilvy  &  Mather  people  talked  to  pretty 
much  unanimously  like  the  concept,”  Rung  said. 

The  new  campaign  is  the  Northwest  Heralds 
response  to  a  competitive  situation  that  is  becom¬ 
ing  more  common  across  America:  the  fight  to 
capture  the  loyalties  of  a  wave  of  new  residents  who 
are  coming  not  from  the  central  cities  —  but  from 
older  suburbs.  The  paper’s  Northwest  Territory 
concept  includes  all  of  McHenry  County  and  the 
northern  part  of  Kane  County.  Both  counties  have 
exploded  in  population  as  farmland  is  converted  to 
developments  and  residents  from  Chicago  and  its 
older  suburbs  discover  the  small-town  charm  of 
such  communities  as  Woodstock,  which  was  used 
as  the  setting  for  the  movie  Groundhog  Day. 

Complicating  the  Northwest  Herald s  competitive 
challenge  is  its  very  name.  A  Northwest  Herald 
market  study  showed  that  fully  25%  of  its  own 
readers  think  the  35,649-circulation  paper  is  either 
a  zoned  edition  or  an  affiliate  of  another  fast¬ 
growing  family-owned  suburban  paper  —  Paddock 
Publications  Inc.’s  149,882-circulation  Daily  Herald 
in  Arlington  Heights. 

More  worrying.  Rung  said,  was  the  attitude  of 
newcomers:  “The  people  who  were  coming  here 
didn’t  get  that  we  were  the  paper  for  the  area.” 

Indeed,  the  rival  Daily  Herald  —  which  says  its 
readership  surveys  don’t  find  significant  confusion 
with  the  Northwest  Herald  —  claims  many  of  those 
newcomers  as  its  own.  “As  we’ve  moved  further 
into  McHenry  and  Kane  County,  we’ve  found 
the  migration  patterns  are  very  favorable  to  us,” 
said  Douglas  K.  Ray,  CEO  and  president  of 
Paddock  Publications.  Many  of  the  newcomers,  he 
said,  grew  up  in  suburbs  in  the  Daily  Herald s 
traditional  core  market.  11 


officer  charged  in  a 
murder  case  seeking 
comment  for  a  story 
is  fadttg  his  own 
iegal  trouble  after  the 
officer’s  wife  filed  a 
criminal-trespassing 
complainL  Bryon 
Weils,  who  covers  the 
cop  shop  for  the  fast 
Valley  Tribune  in 
Mesa,  said  he  went 
to  former  Chandler 
PoUce  Officer  Dan 
Levelace’s  house  on 
Nov.  6  after  faiHng  to 
reach  him  by  phone. 

To  get  to  the  front 
door,  WeHs  said  he 
had  to  enter  using  a 
gate  with  a  Tto 
Trespassing”  sign. 

He  never  spoke  to 
Lovelace  and  said 
he  left  as  soon  as 
Lovelace’s  wife 
requested  it  The 
reporter  was  served  a 
summons  last  week 
chargir^  him  with 
criminal  trespassing 
andisdueata 
hearing  in  Chandler  ' 
Municipal  Court  on 
March  26.  “niiere  is 
sort  of  a  disbelief,” 
said  Tribune 
.  Executive  Editor  Jim 
Ripley;  “about  why 
they  are  doing  this.” 

-  JOE  STRUPP 


BY  MARK  FITZGERALD 

CHICAGO 


Afederai.  appeals  court  last  week  either 
delivered  a  knockout  blow  to  the  former 
owner’s  hopes  of  getting  back  TTie  Salt  Lake 
Tribune  —  or  handed  it  the  legal  keys  to  regaining 
control  of  Utah’s  largest  newspaper.  The  three-judge 
panel  of  the  10th  U.S.  Circuit  Court  of  Appeals 
unanimously  ruled  that  the  joint  operating  agree¬ 
ment  gives  The  Deseret  News  the  right  to  veto  the 
sale  of  the  Tribune,  even  though  the  former  owner, 
the  McCarthe>'  family’s  Salt  Lake  Tribune  Publishing 

HCo.  (SLTPC),  has  a  valid  option 
to  buy  back  the  paper. 

At  the  same  time,  two  of  the 
judges  suggested  in  the  decision 
that  there  are  at  least  four 
hypothetical  ways  a  lower  court 
judge  could  order  the  Tribune’s 
owner,  William  Dean  Single¬ 


eye  on  the  Tribune,  which  handles  business 

and  production  operations  for  the  two  dailies. 

SLTPC  Chief  Operating  Officer  Randy  Frisch  said 
that  the  decision  “means  [Singleton]  is  going  to  have 
to  sell  it  to  us.  The  best  sign  of  that  was  that  he 
immediately  began  to  say  we  can’t  raise  the  money.” 
For  SLTPC,  this  is  the  key  passage  in  the  ruling: 
“Virtually  every  asset  of  the  Tribune  necessary  for 
producing  the  newspaper  could  be  transferred  to 
[SLTPC]  without  violating  Section  2  [stock-transfer 
veto  provision]  of  the  JOA.”  Frisch’s  interpretation: 
“The  10th  Circuit  really  knocked  down  Dean’s  ability 
to  hide  behind  The  Deseret  News  veto.” 

But  Singleton  has  his  own  favorite  quotation  from 
the  same  judges:  “At  this  point,  none  of  these  poten¬ 
tial  remedies  has  been  tested  in  the  crucible  of  an  ad¬ 
versarial  hearing  with  evidence  or  full  legal  argument 
Accordingly,  we  do  not  endorse  or  pre-jq)prove  any  of 
them.”  He  maintained  the  NAC  agreement  explicitly 
prohibits  transfer  of  the  jointly  owned  assets  without 
the  transfer  of  the  underlying  NAC  stock:  “The  hypo- 
theticals  cannot  happien  legally.  You  can’t  transfer  half 
a  building. ...  The  decision  was  a  big  victory  for  us.” 

“That’s  just  nonsensical,”  Frisch  responded.  “The 
10th  Circuit  said  The  Deseret  News  and  the  JOA  are 
‘no  obstacle’  to  Dean’s  being  forced  to  sell.”  i) 
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The  Conference 
Board  said  its 
Heip-Vifonted  Adver¬ 
tising  Index  inched 
upa  point  to  40  in 
January  from  39  in 
December.  The  index 
has  been  fM  since 
October,  reflecting  an 
economy  that  has  yet 
to  gain  momentum. 

The  index  stood  at 
47  a  year  earlier. 

-  LUCIA  MOSES 


Docton  bice 

t  uphill  biinJc 


Battle  in  the  'burbs:  To  distinguish  itself  visually  from  the 
Daily  Herald  in  Arlington  Heights,  the  Northwest  Herald 
in  Crystal  Lake  has  introduced  some  design  changes, 
including  a  compass  logo  and  deep-blue  nameplate. 
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Dirks,  Van  Essen  &  Murray 


ALABAMA 

Curtis  Austin  to  circulation  director  at  the 
Opelika-Aubum  News  in  Opelika  from 
home-delivery  manager. 

Mitch  Sneed  to  managing  editor  from 
enterprise-team  editor  at  The  News- 
Sentinel  in  Fort  Wayne,  Ind.  Sneed 
succeeds  Randy  Kennedy,  now  sports 
editor  at  the  Mobile  Register. 


FLORIDA 

Don  Hornbeck  to  director  of  circulation  for 
Scripps  Treasure  Coast  Newspapers  in 
Stuart  from  circulation  manager  at  The 
Stuart  News.  Hornbeck  succeeds  George  H. 
Cogswell  III,  now  president  and  publisher 
of  the  Abilene  (Texas)  Reporter-News. 


BY  JAMIE  SANTO 


NEWSPEOPLE@EDITORANDPUBLISHER.COM 

ILLINOIS 

David  Hiller 

David  Hiller,  49,  has  been  named  senior  vice 
president  for  publishing  at  the  Tribune  Co. 
in  Chicago.  Hiller,  who  remains  president 
of  Tribune  Interactive,  also  will  oversee 
Tribune  Classified  Services,  Tribune  Media 
Services,  The  Hartford  (Conn.)  Courant,  and 
CLTV,  the  24-hour  cable  news  station  in 
Chicago.  He  will  report  to  Jack  Fuller,  president  of  Tribune 
Publishing.  Jack  W.  Davis  Jr.,  CEO,  president,  and  publisher 
of  the  Courant,  wiU  report  to  Hiller.  -r  Carl  Sullivan 


IOWA 

Jim  Lowers  to  managing  editor  of  the 
Iowa  City  Press-Citizen  from  business 
editor  at  The  Wichita  (Kan.)  Eagle. 
Lewers  succeeds  Belinda  Stewart. 


MASSACHUSETTS 
Carolyn  Ryan  to  assistant  managing  editor/ 
metro  at  The  Boston  Globe  from  metro 
political  editor.  Ryan  succeeds  Peter 
Canellos,  formerly  deputy  managing  editor/ 
metro,  now  Washington  bureau  chief. 


MICHIGAN 

LeeAnn  Mitchell  to  circulation  director  of 
the  Observer  &  Eccentric  Newspapers  in 
Livonia  from  circulation  director  at  DFW 
Community  Newspapers  in  Plano,  Texas. 


TENNESSEE 
Mia  Rhodarmer  to  editor  of  the  weekly 
Monroe  County  Advocate  y  Democrat  in 
Sweetwater  from  reporter.  Rhodarmer 
succeeds  Jason  Reagan,  now  editor  of 
the  thrice-weekly  Watauga  Democrat 
in  Boone,  N.C. 


Darwin  Oordt 

has  sold 


i  CALIFORNIA 

m  i John 
II  Hoeft 

I  president 

for  interactive 
®  media  at  the 
Woodland  Hills-based  Los 
Angeles  Newspaper  Group 
from  business-development 
manager  at  MediaNews  Group 
Interactive  in  Denver. 


Rochester  (MN)  Shopper 

(30,000  weekly  distribution) 


Stumpf  Publishing,  Inc 


We  are  pleased  to  have  represented 
Darwin  Oordt  in  this  transaction. 


119  EAST  MARCY  STREET  SUITE  lOO  SANTA  FE,  NM  8750I  TEL:  505.82O.27OO  FAX:  505.82O.29OO 
E-mail:  info@dirksvanessen.com  http://www.dirksvanessen.com 
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With  the  San  Francisco  ‘Examiner’  now  in  its  death  throes, 
it  isn’t  too  early  for  an  autopsy.  Cause  of  this  DOA:  JOA 


Florence  Fang,  meet  Jeffrey 
Gluck.  Like  the  owner  of  The 
Examiner  in  San  Francisco, 
Gluck,  too,  was  the  creation  of 
a  no-doubt  well-meaning  eflFort  by  the 
U.S.  Justice  Department  to  preserve  some 
semblance  of  antitrust  law  enforcement 
—  and  provide  cover  for  a  cynical  deal 
following  the  breakup  of  a  joint  opierating 
agreement  (JOA). 

Gluck  tcxlay  resides  in  the  “Where  Are 
They  Now?”  file,  but  there  was  a  time, 
back  in  the  mid-1980s,  when  he  was  as 
famous  in  St.  Louis  as  Joe 
Garagiola.  Gluck  surfaced 
in  late  1983,  scxin  after  the 
St.  Louis  JOA  announced 
that  Newhouse  Newspapers 
would  be  shutting  down  the 
St.  Louis  Globe-Democrat, 
allowing  Pulitzer  Inc.  to 
shift  the  much-bigger  St. 

Louis  Post-Dispatch  to 
morning  publication  and 
both  chains  to  share  monopoly  revenue  far 
into  the  next  century. 

At  Gluck’s  noisy  urging,  the  Justice 
Department  insisted  that  Newhouse  sell 
the  Globe-Democrat  to  the  young  man  in  a 
hurry.  As  owner,  Gluck  never  let  his  inex¬ 
perience  in  newspapers  inhibit  him  from 
rash  and  costly  business  misjudgments.  By 
1985,  employee  paychecks  were  bouncing 
and  the  once-mighty  Globe-Democrat, 
proud  sponsor  of  Charles  A.  Lindbergh’s 
solo  flight  across  the  Atlantic  Ocean,  could 
no  longer  afford  to  run  air  conditioners  in 
the  sweltering  St.  Louis  summer.  After 
Gluck  abandoned  the  paper,  a  couple  of 
hopeful  real-estate  brokers  revived  it.  They 
did  about  as  well  you’d  expect.  In  1986,  the 


Breaking  up 
is  hard  to  do, 
especially  for  the 


Globe-Democrat  folded  for  good,  just  as  the 
JOA  partners  had  intended. 

This  St.  Louis  story  is  being  rerun  now 
in  California.  To  grease  its  deal  to  break 
apart  the  San  Francisco  JOA  and  buy  its 
partner’s  San  Francisco  Chronicle,  the 
Hearst  Corp.  in  November  2000  not  only 
gave  The  Examiner  to  the  politically  ambi¬ 
tious  Fang  family  but  also  agreed  to  pay  a 
$66.7-million  subsidy  over  three  years. 

As  the  subsidy  has  dwindled  down,  so 
has  The  Examiner.  A  newspaper  that  sold 
303,000  copies  a  day  when  it  agreed  to  the 
JOA  in  1965  —  and  still 
managed  a  circulation  of 
96,000  when  the  JOA 
came  to  an  end  —  recently 
sold,  well,  who  knows? 

The  Examiner  isundxxAiX- 
paper  marked  tor  ed,  and  hardly  anybody 

death  hv  anv  set  believed  management 
ucctiii  u V  d.n\  i  40,000 

of  J OA  partners,  to  50,000  daily,  one 

credible  report  a  year  ago 
put  the  real  number  at  about  12,000 
weekdays.  All  the  while,  the  revolving  door 
in  the  executive  suite  spun  ever  faster. 
Florence  Fang  even  fired  her  own  son,  Ted, 
and  briefly  took  his  position  as  publisher. 

The  Examiner  hit  a  new  low  a  couple  of 
Fridays  ago  when  another  son  of  Florence 
Fang’s,  James,  appeared  in  the  newsroom 
to  fire  40  journalists,  about  three-quarters 
of  the  staff,  and  announce  the  paper  was 
moving  to  free  distribution.  Maybe  this 
really  is  a  bold  strategy  to  “usher  in  a  new 
era”  for  The  Examiner,  as  Florence  Fang 
wrote  in  a  Page  One  announcement  Feb. 
24.  But,  given  the  history  of  JOAs,  it  feels 
more  like  just  another  scheduled  step 
toward  its  preordained  death. 
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There's  no  doubting  that  columnist  Cal  Thomas  appears  on 
two  TV  shows  as  well  as  in  more  than  550  newspapers. 


Scott  Mams'  packed  life  includes  founding  the 
firm  that  offers  nutrition-packed  “Dilberitos.” 


A  weekly  syndicated  column  is  a  factor  in  the 
schedule  of  Fox  News  Channel’s  Bill  O'Reilly. 


Arianna  Huffington  says  her  TV  work,  books,  and  various  other  projects  all 
“flow  from  the  topics  I  explore  and  the  ideas  I  express  in  my  column.” 


RickKirkman  and  Jerry  Scott  (both  on  left)  with  the  voice  cast 
and  others  involved  with  the  animated  Baby  Blues  series. 
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Syndicated 
creators  now 
have  TV  shows, 
novels,  and 
restaurants  — 
but  there  are 
risks  as  well 
as  benefits 


BY  DAVE  ASTOR 


WHEN  STRANGERS  APPROACH  RoBERT  NoVAK  AT  AN  AIRPORT,  THEY  ; 

mention  his  TV  work  95%  of  the  time.  “If  they  say,  ‘I  love  your  I 

column,’  I  feel  like  hugging  and  kissing  them,”  jokes  the  Chicago  g 

Sun-Times  staffer.  Getting  recognized  as  a  TV,  rather  than  a  | 
newspaper,  star  is  understandable  for  Novak.  His  feature  may  g 
run  in  about  150  papers,  but  he’s  also  involved  with  three  CNN  shows  —  The  Capital  „ 
Gang  (as  co-executive  producer  and  panelist),  Crossfire  (co-host),  and  The  Novak  ^me  I 
(host)  —  while  appearing  occasionally  on  NBC’s  Meet  the  Press  as  well.  The  Creators  | 
Syndicate  writer,  who  began  his  thrice-weekly  column  in  1963  with  the  late  Rowland  i 
Evans,  also  puts  out  a  newsletter,  lectures,  and  has  written  or  co-written  five  books.  | 


www.editorandpublisher.com 
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On  the  cartoon  side,  one  promi¬ 
nent  multitasker  is  Doug  Marlette. 

Besides  doing  his  Tallahassee  (Fla.) 
Democrat  editorial  cartoons  and 
“Kudzu”  comic,  the  Tribune  Media 
Services  (TMS)  artist  wrote  The 
Bridge,  an  award-winning  2001 
novel  optioned  for  a  possible  Tom 
Cruise  movie,  and  helped  develop 
the  Kudzu  musical,  which  has  b€;en 
staged  several  times  since  1998 
and  spawned  an  original-cast  CD 
due  out  this  year. 

Welcome  to  the  widening  world 
of  syndicated  creators  who  branch 
out  from  newspapers.  They  benefit 
from  added  income  and  exposure, 
which  also  helps  their  syndicates, 
but  there  are  potential  dangers,  too, 
such  as  getting  spread  too  thin. 

One  reason  for  the  rise  in  multitasking  is 
the  increase  in  media  seeking  personalities 
and  content.  “There  are  so  many  more 
outlets  —  including  cable  TV,  talk  radio, 
and  the  Internet,”  says  Creators  President 
Richard  S.  Newcombe. 

“There’s  more  appetite  for  material,” 
agrees  Scott  Adams,  whose  “Dilbert”  comic 
spawned  an  animated  show  four  years  ago 


Cartoonist  Doug  Marlette  drew  on  his  writing  talent  to  author 
The  Bridge,  a  novel  optioned  for  a  possible  Tom  Cruise  film. 


on  UPN.  And  The  WB,  another  network 
that  didn’t  exist  before  the  1990s,  launched 
a  show  in  2000  based  on  the  “Baby  Blues” 
strip  by  Jerry’  Scott  and  Rick  Kirkman  of 
King  Features  Sjmdicate. 

Adams,  whose  comic  goes  to  more  than 
2,000  papers  via  United  Media,  adds  that 
technology  makes  it  easier  to  multitask 
these  days.  After  some  initial  in-f)erson 


meetings  for  the  UPN 
program,  he  reviewed  scripts 
(via  e-mail)  and  animation 
(via  video)  mostly  from  home. 

It’s  a  similar  scenario  for 
Steve  Moore,  who  flies  from 
Idaho  to  Los  Angeles  only 
about  twice  a  month.  The 
cartoonist,  in  conjunction 
with  producer  John  Carls  and 
Disney  TV  Animation,  creates 
15-second  shorts  for  ESPN 
based  on  his  “In  the  Bleachers” 
comic  —  which  runs  in  250- 
.  ,  plus  papers  via  Universal  Press 

Syndicate.  Moore  also  created 
the  Metalheads  kids’  TV  show 
slated  to  debut  this  year  in 
the  United  Kingdom  and 
Germany,  and  is  working  with 
Sony  Pictures  Animation  on  a  film  about 
animals  who  start  hunting  their  hunters. 

For  love  and  money 
Moore  tried  animation  for  his  own  enjoy¬ 
ment,  to  do  something  his  children  would 
like  seeing,  and  for  extra  money  in  an  age 
when  syndicated  features  sell  for  low  prices 
to  a  shrinking  {continued  on  page  21 } 


I  Are  you  a  printer  who  is  skilled  In  training  or  mentoring  others? 

I 

I  If  so,  KBA  has  the  perfect  opportunity  to  fit  your  future. 

Now  hiring  a  full  time  PRINT  INSTRUCTOR 

Qualifications  include; 

•  Associate's  degree  (A.A.)  or  equivalent  from  two-year  college 
or  technical  school,  or  four  years  related  experience 

Essential  duties  and  responsibilities; 

•  Enhance  print  process  training  programs 

•  Promote  the  print  process  training  programs 
to  potential  customers 

•  Provide  classroom  training  at  customer  site 

•  Troubleshoot  customer  print  process  problems 


Qq.  kbm 

KBA  North  America  Inc. 
Web  Press  Division 

Respond  to  printinstructor@kbapa.com 
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Phone:  1-888-825-9149  - 


-  Fax :  (646)  654-5312 


MGOLDEN@EDlTORANDPUBLISHER.COM  •  MMACMAHON@EDITORANOPUBLISHER.COM  •  HPREUSS@EDITORANDPUBLISHER.COM 


-FEATURES  AVAILABLE- 


MOVIE  REVIEWS 


MOVIE  REVIEWS  with  photos.  Video  Guide, 
Star  Interviews,  Book  &  Music  Reviews. 
Low  weekly  rates.  Cineman  Syndicate; 
(914)  967-5353  clneman@trontiernet.net 


PUZZLE  FEATURES  SYNDICATE 

The  Finest  in  Daily  and  Sunday  Crosswords 
Call  (800)  2924308/1909)  929-1 169 


-ANNOUNCEMENTS- 


BUSINESS  OPPORTUNITIES 

BUYER/PARTNER  for  established  national 
newsletter. See  www.thematuretraveler.com 
then  call  John  Stickler  (909)  461-9598 

PUBLISHING  OPPORTUNITY 
Great  for  current  publishers  to  adrkin  or  for 
ad  sales  reps  who  want  to  move  up.  Visit: 
www.PubHsliingOpportunity.coni 
for  more  information  or  call  Allen  at: 
(800)  941-9907.  ext.  11 

_ EDUCATION _ 

WORLD  JOURNALISM  INSTITUTE 

Are  you  interested  in  being  a  Christian  jour¬ 
nalist?  The  World  Journalism  Inshtute  has  a 
number  of  journalism  courses  scheduled 
throughout  the  year  in  New  York  City,  Wash¬ 
ington,  DC,  Los  Angeles  and  Asheville,  NC. 
Academic  credit  is  available.  Check  us  out  at 
www.worldji.com  We  may  be  right  for  you. 

NEWSPAPER  APPRAISERS 

KAMEN  &  CO  GROUP  SERVICES 

Appraisals,  Business  Plans  &  Brokering 
(516)  379-2797/  kamenandco@aol.com 

WHATS  YOUR  PAPER  WORTH?? 

Free  ConMential  Valuation  at 
www.niediainergers.com 
W.B.  Grimes  &  Co..  (301)  253-5016 
America’s  leading  appraisers  -  Est.  1959 

NEWSPAPER  BROKERS 

C.BERKY&  ASSOCIATES,  INC. 
Consultants  •  Appraisals  •  Brokers 
(561)3684352 
123  NW  13th  St.,  Suite  2147 
Boca  Raton,  FL  33432 


NEWSPAPER  APPRAISERS 


-ANNOUNCEMENTS- 


NEWSPAPER  BROKERS 


Leader  in  Sale 
of  Community  P 

Newspapers'  iq 

C'/tfci  tfttr  references 
1214)  265  V300 
Kickenhachcr  IVIcdia 


America’s  Leading  Brokers  •  Est  1959 
W.B.  GRIMES  &  COMPANY 
24212  Muscari  Court 
Gaithersburg,  MD  20882 
Larry  Grimes-Pres.  (301)  253-5016 
Wren  Barnett,  South  (828)  749-6397 
Doug  Hebbard,  Midwest 
(847)  356-7675 
John  Szefc,  Northeast 
(845)  291-7367 

Stephen  Klinger,  Southwest/West 
(505)  524-0122 

Bill  Eubank,  Southwest/South/Plains 
(832)  594-8263 
www.mediamergers.com 

BOLITHO  MEDIA  SERVICE 
THOMAS  C.  BOLITHO 
‘A  tradibon  of  service  to 
community  newspapers' 

(580)  421-9600 
P.O.  Box  1985,  Ada.  OK  74821 
www.bolitho.com 

GAUGER  MEDIA  SERVICE.  INC. 

Appraisals.  Mergers.  Acquisitions 
David  E.  Gauger 

P.O.  Box  627,  Raymond,  WA  98577 
(360)  942-3560.  Fax  (360)  942-98% 

GREGG  K.  KNOWLES 
Knowles  Media  Brokerage  Services 
Appraisals,  Sales,  Acquisitions,  Mergers 
(661)  833-3834,  Fax  (661)  833-3845 
www.media-broker.com 

MEDIA  AMERICA  BROKERS 

The  Pinnacle.  Suite  500 
3455  Peachtree  Road.  NE 
Atlanta,  GA  30326-3236 
(404)  995-7088  Fax  (404)  995-7089 

Lon  W.  Williams 

MICHAEL  D.  LINDSEY 

www.publicahonsforsale.com 
(307)  772-0003,  Fax  (307)  772-0004 


NEWSPAPER  APPRAISERS 


Brokers  and  appraisers  for  80  years 

Thousands  of  papers  sold  and  appraised  since  1923 
Confidential  appraisals  for  estate,  ESOP,  bank,  stock,  assets. 

John  Crihh  •  Jim  Hicks  v 

Tom  karavakis  •  €iary  (ireene  C  1^  I  1^  1^ 

&  associates 


Publicatlofi  Broktmgu  4  AppralMl 


I  104  East  Main,  Suite  402,  Bozeman,  MT  59715  •  (406)  586-6621  ‘  FAX  406-586-6774 
WWW  editorandpubllsher.com 


NEWSPAPERS  FOR  SALE 


For  a  list  of  Properties,  for  sale  go  to 
www.mediamergers.com 
W.B.  Gnmes&Co.-Est.  1959 

THREE  IOWA  INDEPENDENT  weeklies, 
gross  $900,000.0(X).  very  profitable  and 
growing.  Priced  near  gross. 

Rickenbacher  Media  (214)  2659300 

NEWSPAPERS  WANTED 

WANTED  TO  PURCHASE:  SmalFtown 
newspapers  with  paid  circulahon  4,000  or 
above  by  award-winning  non-public  group 
that  will  treat  your  employees  and  your 
community  as  well  as  you  have  done. 

Box  2036,  Editor  &  Publisher  Classified 
770  Broadway,  7th  FI.  NY,  NY  10003 

PUBLICATIONS  FOR  SALE 

SAN  ANTONIO  KIDS  MAGAZINE.  Palm 
Beach  Tour  Guide,  Nahonal  Vending  Trade 
Monthly,  Tampa  Holishc  Magazine.  Upstate 
NY  Weekly  -Kamen  &  Co  (516)  379-2797 


_ MAILROOM _ 

BUY/SELL/ALL  MAILROOM  EQUIPMENT 
Muller  Marhni/Rima/C^uipp 
Harris/Heidelber^all 
Shtcher/Tnmmers  &  Inserters 
Joe  Scott  &  Associates,  Inc. 

(256)  997-9355  Fax:  (256)  997-%56 

NEWSTEC,  INC 

Specializing  in  Inserters  and 
Post  Press  Controls  -  •  Installaton 
•  Spare  Parts  •  Buy/Sell  used  Inserters 
Terry  Connors,  Vice  President  of  Sales 
Phone:  (508)  850-7945 
Fax:  (508)  850-7951 
tconn3317@aol.com 

NEWSRACKS 


Coin  Operated,  Free  Distribution 
Wire  Plastic,  Wood,  Counter 
Floor,  &  Wall. ..We  Have  It  All 


MNow  (800)  243-8989 
Fix  (818)  764-5372 

NATIONAL  NEWSVEND 

7324  GrcMbnb  Aveme 
81605 


USED  NEWSRACKS  MANUFACTURED 

by  K-Jack  &  ShoRack.  Excellent  concition. 
Tyler  Morning  Telegraph. 

Phone  903-5966219. 


WEB  PRESSES  &  AUXILIARIES 

www.graphicmachinesales.com 
(815)6484611  or  fax  (81 5)  6482856 


-EQUIPMENTS  SUPPLIES- 


GOSS  SSC,  new  1981, 1986,  22  3/4, 

8  mono  units,  two  4-high  stacks  each  with 
Tec  12’  dryers  and  chills,  UOP  color  unit,  2 
SSC  folders  (one  with  upper  former),  with 
DP  and  cross  perferred  5  motors  and  con¬ 
trollers,  2  Enkel  splicers,  infeeds,  web 
guides,  cutoff  controls. 

Recently  rebuilt,  producing  high  quality  4/C 
heatset  work.  Available  as  a  complete 
pressline  or  individual  components. 

Webeq  bitemational,  bic. 

(847)  459-9700;  Fax:  (847)  459-9707 

presssales@aol.com 

PRESSES 

•  Goss  3:2  Folders  23  9/10’,  22  3/4', 

22',  21 1/2*,  21' 

•  New  or  Rebuild  Goss  R.T.P.  42'  +  45' 

•  Goss  Y  columns  all  sizes 

•  Goss  Metro  Units 

•  Goss  Metro  Half  desks 

•  Goss  Cosmo  Units 

•  Metro  13  sized  colored  deck 
Northeast  Industries,  bic. 

Tel:  (800)  821-6257 

Fax:  (323)  256-7607 

SELLING,  REBUILDING, 
CUSTOMIZING  and  INSTALLING 
newspaper  presses  since  1910 

INLAND  NEWSPAPER 
MACHINERY  CORPORATION 

For  a  complete  Nst  of  presses 

(913)  492-9050  or  (913)  492-6217 

www.inlandnws.com 


-INDUSTRY  SERVICES- 


CIRCULA'nON  AUDIT 
THERE  IS  AN  ALTERNATIVE! 

Circulahon  Venficahon  Council  (CVC)  is  the 
largest  auditor  of  community  papers  nation¬ 
wide.  Call  for  an  informahon  krt  and 
noobligahon  quote.  (800)  262-6392 

CIRCULATION  SERVICES 


40  YEARS  NEWSPAPER 
EXPERIENCE 


Metro  News  Service,  Inc. 
Nationwide  TELEMARKETING 
Cuthng-Edge  Technology 
Horace  Southward/Enc  Souttiward 
(800)9508475 
www.metro-news.com 


CIRCULATION  IH  PROMOTIONS.  INC. 

Your  telemarkehng  partner  mto  the  21st 
century!  Bob  Price:  (949)  760-3939 
Circulationiii.com 

HEADUNE  PROMOTIONS.  INC. 

ColcfCalling  Specialists. 
Programs  Include: 

•  Starts  •  Stop-Saver  •  Verification 

(800)  2609823 
Dennis  McQuillan 

WESTPARK  DIRECr 
Intelligent  Circulation  Marketing 

www.westparkdirect.com 
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-INDUSTRY  SERVICES- 


CIRCULATION  SERVICES 
LEVIS 

ALL  YOU  NEED  TO  KNOW 
ABOUT  NEWSPAPER 
TELEMARKETING 

Starts/NIE  Fundraising/Stop  Saver 
(800)  884-9511 
Email:  thelevisco@aol.com 


MARKETING  PLUS  INC. 

Telemarketing  specialists  in  circulation 
development.  Custom  programs  for  any 
size  publication.  State  of  the  art 
predictive  dialer.  We  have  many  years  of 
experience  delivering  Quality  plus 
Quantity  sales!  Phone:  (732)  73&5100 
FAX:  (732)  738-5115 
E-mail:  mpi@marketingplusinc.com 
www.marketingplusinc.com 
Member  of  the  USA  Chambers  of  Commerce 


PRO  STARTS 

PROFESSIONALTELEMARKETING  SERVICES 
FOR  BUILDING  CIRCULATION 
TOM  ZGONC  (800)  776^397 

WWW.PROSTARTS.COM 


COMPUTER  SOFTWARE 


SOFTWARE  for  AR,  classifieds 
scheduling  &  circulation.  Fake  Brains 

(303)  791-3301  www.fakebrains.com 


PRESSROOM  SERVICES 


PRESSROOM  CLEANING  PROBLEMS? 

Dirty  presses,  ceilings,  walls,  beams?  Unsafe 
floors,  catwalks  and  ladderways?  Dirty 
handling  systems,  duct  work? 

Daily  Service  Contracts 
One  Time  Service 
ALL  WORK  DONE  TO  YOUR 
COMPLETE  SATISFACTION 
45  Years  experience! 
PRESSROOM  CLEANERS 
CALL  TOLL  FREE  (800)  657-21 10 
www.pressroomcleaners.com 


-HELP  WANTED- 


From  the 

newsrooms 

to  the 

PRESSROOMS 

to  the 

boardrooms  - 

no  one  covers  the 
newspaper  business  like 
Editor  &  Publisher 


visit  our  website  at 
www.editoraiidpublisher.coiii 


ACADEMIC 


THE  UNIVERSITY  OF  FLORIDA 
DEPARTMENT  OF  JOURNALISM 

POSITION  OPEN  -  LECTURER 
The  University  of  Florida  Department  of 
Journalism  seeks  a  professional  journalist 
with  extensive  experience  and  ability  to  direct 
its  Reporting  program,  teach  courses 
in  editing  and  management  at  the  under¬ 
graduate  and  graduate  levels,  and  assist 
the  department  in  maintaining  strong  rela¬ 
tionships  with  professionals.  This  is  an  in¬ 
structional-career  position,  which  means  it 
is  not  a  tenure-accruing  position  in  the  Uni¬ 
versity;  emphasis  is  on  effective  classroom 
teaching.  The  initial  contract  will  be  for  five 
years,  with  continuation  each  year  dependent 
on  satisfactory  performance.  The  contract  is 
renewable.  REljuiRED:  Master’s  degree  in 
journalism/communications  in  hand 
or  near  completion  at  the  time  the  position 
begins  (August  2003),  at  least  20  years  of 
effective  journalism/senior  management 
newspaper  experience,  and  effective  lead¬ 
ership  and  interpersonal  skills.  PREFERRED 
QUAI.IFICATION:  demonstrated  effective¬ 
ness  in  teaching  University-level  students. 
Applications  must  be  postmarked  by  March 
21. 

Send  application  materials  to:  Dr.  Jon 
Roosenraad,  Chair,  Search  Committee,  De¬ 
partment  of  Journalism,  College  of  Journal¬ 
ism  and  Communications,  University  of  Flori¬ 
da,  P.O.  Box  118400,  Gainesville,  FL 
3261 1-8400.  The  search  is  conducted  under 
Florida’s  Sunshine  laws.  Search  committee 
meetings,  interviews,  applications,  resumes 
and  other  documents  related  to  the 
search  are  open  to  public  inspection.  Minor¬ 
ities  and  women  are  encouraged  to  apply. 

The  University  of  Florida  is  an 
AA/EEO/ADA  employer 


ADMINISTRATrVT. 

GENERAL  MANAGER 

Savannah  Pennysaver,  an  80M  circulation 
shopper  in  Savannah,  Georgia,  has  an  im¬ 
mediate  opening  for  a  talented,  hands-on 
leader.  The  ideal  candidate  will  have  a 
strong  print  management  background,  pref¬ 
erably  in  shoppers,  and  will  be  a  proven 
sales  leader.  Fax  cover  letter  and  resume 
to  Joe  McGlamery,  (912)  489-8880. 

SEEKING  TOP-NOTCH  PUBLISHER 
One  of  America’s  top  media  companies  is 
looking  for  a  proven  leader  to  serve  as  pub¬ 
lisher  of  a  3  times  per  week  paid  newspaper 
along  with  a  number  of  niche  publications. 
Wonderful  market  near  Atlanta.  Ideal 
candidate  will  have  a  strong  management 
background  in  newspapers  and  must  be 
willing  to  become  a  part  of  this  growing 
community.  Send  cover  letter  and  resume 
to  Joe  McGlamery,  Regional  Vice  Pres¬ 
ident/Georgia,  Morris  Newspaper  Corpora¬ 
tion,  P.O.  Box  888,  Statesboro,  GA  30459. 
You  may  send  via  Fax  to  (912)  489-8880  or 
E-mail  to:  joe@morrisnews.com. 


ADVERTISING 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 


ADVERTISING 


CIRCULATION 


INTERNET  SALES  MANAGER 
Floridakeys.com  seeks  candidate  with  sales 
and  marketing  managerial  experience  and 
Internet  knowledge.  Internet  media  sales  ex¬ 
perience  required.  Please  send  confidential 
resumes  to  sales@keysnews.com. 

Position  is  based  in  Key  West,  FL 

RETAIL  ADVERTISING  MANAGER 
We  are  a  medium-sized  daily  newspaper  in 
North  Carolina.  We  are  seeking  an  experi¬ 
enced  professional  to  lead  and  direct  the 
performance  of  the  retail  advertising  sales 
team.  Responsibilities  include,  and  are  not 
limited  to,  meeting  revenue  goals,  anticipat¬ 
ing  and  satisfying  customer  needs, 
retaining  existing  business  and  developing 
new  accounts.  Bachelor’s  degree  in  sales 
and  marketing  or  equivalent  sales  and  mar¬ 
keting  experience  is  required.  We  offer  a 
competitive  salary  and  performance  bonus, 
and  a  comprehensive  benefit  package. 
Qualified  candidates  should  reply  to: 

Box  3279,  Editor  &  Publisher  Classified 
770  Broadway,  7th  Floor 
New  York,  NY  10003 


_ ART/GRAPHICS _ 

COMPOSING  MANAGER  to  design  effective 
ads  and  supervise  3  to  4  graphic 
designers.  Excellent  opportunity  with  growing 
newspaper  company.  Requires  prior  ex¬ 
perience  as  a  graphic  designer  in  a  Macin¬ 
tosh  environment.  Prior  management  expe¬ 
rience  IS  desirable.  Submit  a  resume  to: 
Publisher,  The  Courier,  P.O.  Box  887,  Rus¬ 
sellville,  AR  72811.  EOE. 


_ CIRCULATION _ 

ADVANCEMENT 

See  how  far  your  career  can  take  you. 

WWW.  boonenewspapers  .com 

CIRCULATION  DIRECTOR 
The  Bristol  Press,  a  7  day  daily  and  Sunday 
newspaper  in  Central  CT,  is  seeking  appli¬ 
cations  for  Its  Circulation  Director  vacancy. 
Qualified  candidates  should  have  strong 
sales  and  marketing  skills,  good  communi¬ 
cation,  organizational  and  interpersonal 
skills,  be  a  self-starter,  and  have  detailed 
knowledge  of  strategic  and  tactical  sales 
planning  and  be  computer  literate.  Previous 
newspaper  circulation  management  experi¬ 
ence  a  must. 

This  key  management  position  offers  a 
competitive  compensation  and  benefits 
package  which  includes  medical  and  dental, 
paid  vacation  and  sick  time,  bonus  plan  and 
retirement  program.  Qualified  applicants 
should  send  a  resume  and  a  cover  letter  to: 

Bill  Sheedy,  Publisher 
The  Bristol  Press 

99  Mam  Street,  Bristol,  CT  06010 
Or  E-mail  to:  wsheedy@)Ournalregister.com 


CIRCULATION  DIRECTOR 
The  Daily  Record,  the  leading  newspaper  in 
New  Jersey’s  affluent  Morris  Coun^  and  a 
Gannett  company,  is  seeking  a  dynamic  Cir¬ 
culation  Director  to  lead  and  manage  all 
facets  of  circulation  growth  in  both  single 
copy  and  home  delivery  sales,  customer 
service,  telemarketing  and  distribution  man¬ 
agement. 

The  Daily  Record  has  an  ABC  audited  circu¬ 
lation  of  43,003  daily  and  46,173  Sunday. 
The  Circulation  Director  is  responsible  for 
the  entire  circulation  budget,  revenue  goals, 
expense  management  and  a  substantial  em¬ 
ployee  staff,  direct  reporting  managers  and 
independent  contractors.  This  position  re¬ 
ports  directly  to  the  Publisher  and  is  a  vital 
member  of  the  newspaper  operating  com¬ 
mittee. 

The  Daily  Record  operates  in  a  growing,  dy¬ 
namic  and  opportunistic  market  in  close 
proximity  to  the  excitement  of  New  York 
City  and  the  beauties  of  the  Delaware  Water 
Gap  and  Pocono  Mountains.  The  successful 
applicant  will  be  a  creative,  innovative  self 
starter  that  will  not  only  have  strong  sales, 
strategic  planning,  budgeting  and 
leadership  qualities,  but  also  the  vision  to 
go  beyond  traditional  methods  of  circulation 
management  in  a  highly  competitive  market¬ 
place. 

The  successful  candidate  will  enjoy  an  out¬ 
standing  compensahon  package  including 
options  and  executive  bonus,  401(k),  out¬ 
standing  benefits  and  the  opportunity  to  join 
the  executive  ranks  of  the  nation’s  largest 
news  and  information  company. 

Qualified  individuals  are  invited  to  forward  a 
resume,  letter  of  application  and  salary  re¬ 
quirements  to: 

Walt  Lafferty,  President  &  Publisher 
Morristown  Daily  Record 
8(X)  Jefferson  Road,  Parsippany,  NJ  07054 
Phone:  (973)  428-6700 
FAX:  (973)  884-5048 
E-mail:  wlaffert@morristo.gannett.com 
The  Daily  Record  recognizes  the 
advantages  of  a  diverse  workforce  through 
a  commitment  to  equal  opportunity 


CIRCULATION 

SALES  AND  MARKETING  MANAGER 
The  Observer-Dispatch  is  seeking  a  Circula¬ 
tion  Sales  and  Marketing  Manager  to  be  re¬ 
sponsible  for  increasing  market  penetration 
and  meeting  circulation  volume  and  revenue 
goals. 

Five  years  of  circulabon  and  sales  experience 
as  well  as  sound  people  and  organizational 
skills  required.  Marketing  or  other  ex¬ 
perience  preferred. 

Please  apply  to: 

Observer-Dispatch 
Attn:  Human  Resources 
221  Oriskany  Plaza,  Utica,  NY  13501 


-visit  our  -wobsito 
wv\/w.eclitorcinclr>ut>lisKier.cc>m 
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-HELP  WANTED- 


CIRCULATION 


SALES  &  MARKETING  MANAGER 
Immediate  opening  for  an  experienced  and 
motivated  leader.  Will  manage  the  acquisition 
and  retention  of  Herald  News'  home  delivery 
subscribers  and  the  daily  business  of 
the  Herald  News’  NIE  program.  This 
includes  creating  and  implementing  market¬ 
ing  sales  plans,  coordinating  outside  sales 
and  marketing  events  for  the  Herald  News, 
managing  customer  retention  programs, 
and  coordinating  NIE  programs.  Must  meet 
and  maintain  ABC  goals.  Requires  3  to  5 
years'  of  newspaper  and/or  marketing  ex¬ 
perience  and  2  years’  of  supervisory  experi¬ 
ence  and  intermediate  knowledge  of  Word, 
Excel,  Power  Point  and  Outlook.  Proficiency 
in  Spanish  a  plus.  Send  resume  with  salary 
requirements  to: 

Gallo@northiersey.com 
Fax  to  (201)  6464782 
North  Jersey  Media  Group 
Publishers  of  Herald  News  and  The  Record 
1  Garret  Mountain  Plaza,  P.O.  Box  471 
West  Paterson,  NJ  07424-0471 


The  Mississippi  Press,  an  Advance  Publica¬ 
tions  newspaper  in  Pascagoula,  Mississippi 
IS  looking  for  a  CIRCULATION  DIRECTOR. 
We  are  a  19,500  (d)  20,500  (S)  circulation 
AM  daily  in  a  competitive  market  on  the  Mis¬ 
sissippi  Gulf  Coast.  We  seek  an  aggressive, 
hands-on  person  with  at  least  7  years  of 
newspaper  circulation  management  experi¬ 
ence,  as  well  as  experience  in  circulation 
sales  and  customer  service.  The  successful 
candidate  must  be  able  to  verify  a 
history  of  circulation  sales  increases.  Expe¬ 
rience  working  in  a  competitive  market  is  a 
plus.  We  offer  a  comprehensive  benefits 
package.  Please  send  resume  to  Wanda  H. 
Jacobs.  Publisher  at  whimsps@aol.  com. 


VICE  PRESIDENT  CIRCULATION 

Pacific  Sierra  Publishing,  publisher  of  17 
community  newspapers  and  specialty  publi¬ 
cations  throughout  California  is  seeking  dy¬ 
namic  and  talented  individual  to  |0in  the 
management  team  located  in  Merced.  This 
IS  an  excellent  opportunity  for  the  successful 
candidate  to  direct  circulation  growth  at 
each  of  the  properties,  be  the  catalyst  behind 
circulation  sales/marketing  programs 
and  ensure  compliance  regarding  independ¬ 
ent  contractors  to  minimize  potential  risks 
and  exposure;  will  also  be  responsible  for 
direct  management  of  flagship  newspaper, 
Merced  Sun-Star.  Candidates  should  have 
demonstrated  leadership  abilities, 

bachelors  degree  (experience  may  substitute 
for  formal  education),  minimum  5 
years’  circulation  management  experience 
and  excellent  communication/customer  re¬ 
lations  skills.  We  offer  comprehensive  bene¬ 
fits  package  and  opportunity  to  work  in  a 
casual,  yet  professional  environment.  Send 
resume:  J.  Peltier,  PS  Pub.  P.O.  Box  738, 
Merced,  CA  95341,  or  E-mail; 

lillp@pspub.com  EOE 


“Malcing  tlie  simple  complicated  is 
commonplace:  making  the  compli¬ 
cated  simple,  awesomely  simple, 
that’s  creativity.” 

-  Charles  Mingus 


CIRCULATION 


WANTED: 

SUBSCRIPTION  SALES  CREW  MANAGERS 
If  you’re: 

•  Enthusiastic,  Competitive  and  a  Self 
Starter 

•  Able  to  recruit.  Tram  and  Supervise 

•  An  Owner  of  a  van  or  large  truck 
You’ll  en|oy: 

•  The  satisfaction  of  being  your  own  boss 

•  Excellent  commissions  and  bonuses 
Qualified  candidates  are  required  to  have: 

•A  valid  Texas  Driver’s  License  and  good 

driving  record 

•  Experience  in  direct  sales  and 
/pr  sales  management 

We  will  tram  the  right  person. 

This  job  could  be  YOURS! 

To  be  considered  for  this  challenging  and 
rewarding  career  opportunity  with  the  number 
one  sales  team  m  Houston. 

Call  Stephen  Pace  at:  (713)  362-5509 
between  10:00  a.m.  and  5  p.m. 
Monday  thru  Friday  or  E-mail  to: 
Stephen.Pace@chron.com 


EDITORIAL 


ADVANCEMENT 

See  how  far  your  career  can  take  you. 
www.boonenewspapers.com 

BUSINESS  REPORTER 

Can  you  cover  everything  from  breaking 
news  at  the  local  Ford  plant  to  the  opening 
of  a  downtown  bakery?  We  offer  an  exciting 
opportunity  to  keep  any  business  reporter 
challenged  and  stimulated.  We  are  a 
26,OOOcirculation  daily,  a  half  hour  west  of 
Cleveland,  looking  for  an  enterprising 
self-starter  who  can  bring  perspective,  a  hu¬ 
man  angle  and  creativity  to  any  story.  You 
need  to  be  a  team  player  who  is  versatile 
and  energetic  enough  to  handle  some  general 
assignment  as  well.  Send  resume  and 
clips  to:  Managing  Editor,  The  Chronicle- 
Telegram,  225  East  Avenue,  Elyria.  OH 
44035. 

BUSINESS  REPORTER 

The  Citizen  daily  newspaper  (circulation 
10,500  Mon-Sat;  12,000  Sunday)  is  looking 
for  a  reporter  anxious  to  cover  a  diverse 
business  community  in  the  Florida  Keys  and 
Key  West.  Candidate  must  be  equally  at 
home  and  accomplished  at  breaking  news, 
writing  analysis  and  undertaking  enterprise 
and  series  work.  Reporter  must  be  a 
self-starter,  a  collaborator  and  demonstrate 
a  track  record  of  success  m  business  jour¬ 
nalism.  Previous  business  writing  experh 
ence  is  required.  Send  cover  letter,  resume 
and  samples  of  your  best  work  to: 

ttuell@keysnews.com 


COPY  EDITING  and  rewriting  on  English  lan¬ 
guage  paper  m  Seoul,  Korea.  Must  be  able 
to  produce  polished  stones  from  translations 
and  write  clear  headlines  on  tight 
deadlines.  Several  years’  significant  experi¬ 
ence  m  journalism  required.  $40K.  Trans¬ 
portation  paid.  Reply  by  E-mail  to: 

l|h|h^ebi.com 

LOOKING  for  that  next  career  move?  Go  to 
The  Ogden  Newspapers,  Inc.  web  site  at: 
www.ogdennews.com/opportunities 


EDITORIAL 


COPY  EDITOR/PAGE  DESIGNER 
The  Janesville  Gazette  seeks  a  solid  journalist 
to  work  on  its  copy  desk.  Candidates 
should  have  minimum  of  three  years  experi¬ 
ence  at  a  newspaper  as  a  reporter  and/or 
editor,  and  should  possess  strong  Word 
and  basic  page  design  skills  as  well  as  ex¬ 
perience  and/or  training  with  QuarkXPress. 
The  Gazette  is  a  24,000  circulation  daily  in 
southern  Wisconsin  that  has  consistently 
been  named  one  of  the  state  ;s  best  news¬ 
papers.  Send  cover  letter,  resume,  writing 
and  design  samples  by  March  10th  to: 

The  Janesville  Gazette.  Attn:  J.  Revels,  P.O. 

Box  5001,  Janesville,  W1  53547-5001. 


EDITORIAL 


MANAGING  EDITOR  sought  for 
award-winning  4,000<irculation  Morris 
Communications  Co.  weekly  newspaper  lo¬ 
cated  in  scenic  Homer,  Alaska,  an  outdoor 
lover’s  paradise.  Experience  in  a  communi¬ 
ty-oriented  newsroom  required.  Duties  in¬ 
clude  supervising  newsroom  staff  of  four, 
copy  editing,  layout  and  some  writing.  Ben¬ 
efits  package,  competitive  pay.  This 
position  offers  excellent  quality  of  life  for 
someone  passionate  about  community  jour¬ 
nalism.  Submit  letter,  resume  and  writing 
samples  to:  Gary  Thomas,  publisher, 
Homer  News,  3482  Landings  Street, 
Homer.  AK,  99^3. 


EDITORIAL  EDITORIAL 


EDITOR  -  WEST  COAST 

VNU  Business  Publications,  a  leading  B2B  publishing  company  has  an  exciting  career 
opportunity  for  an  experienced  Editor  to  join  our  Adweek  Magazine  to  cover  the 
West  Coast.  Adweek  is  the  complete  source  of  industry  news  and  information  -  local,  na¬ 
tional  and  global  -  for  advertising  executives.  We  are  looking  for  a  motivated 
individual,  with  a  team  orientation  and  pride  of  ownership.  This  position  is  in  our  Los 
Angeles  office. 

Responsibilities  include: 

•  Maintaining  the  West  regional  website. 

•  Developing  and  writing  regional  stones  for  the  pnnt  edition. 

•  Developing  and  writing  occasional  national  stones  for  prmt  edition  of  Adweek  magazine. 
*News  gathering  and  source  relationship  development  about  advertising,  marketing 

and  media  m  the  Los  Angeles  market. 

•Working  with  the  national  staff  to  develop  news  about  national  agencies  based  in 
the  Western  region. 

•  Performing  other  duties  as  assigned. 

Minimum  Requirements: 

•  Bachelors  Degree  in  Communications,  Enghsh.  Journalism  or  a  related  held. 

•Minimum  of  3  years  experience  in  business  journalism,  including  news  and  feature 

development  and  writing. 

•  Must  be  a  skilled  writer,  editor  and  copyedrtor,  good  with  both  weekly  and  daily  deadlines. 

•  Must  be  familiar  with  the  process  of  web  newsgathering. 

•Track  record  of  proven  success  in  combining  creative  thinking  with  sound 
execution. 

•  Excellent  communication  skills. 

•  Able  to  demonstrate  a  flexible  approach  m  a  fast  paced  team  environment. 

We  offer  a  great  work  environment  and  an  excellent  benefits  package! 

To  be  considered  please  E-mail  your  resume  and  cover  letter,  including  salary  requirements 
(APPLICANTS  NOT  INCLUDING  SALARY  REQUIREMENTS  WILL 
NOT  BE  CONSIDERED)  to:  mmropportunities@vnuusa.com.  Please  be  sure  to 
list  position  code  WCE-EP  in  the  subject  line,  OR  mad  to: 

business  media 

VNU  Business  Publications 
Attn:  Human  Resources  Department  -  WCE-EP 
770  Broadway,  7th  Floor,  New  York,  NY  10003 
OR  FAX  (646)  654-7278 

VNU  is  an  equal  opportunity  employer 


-CLASSIFIED  ADVERTISERS - 

If  you  (jon't  see  a  category  that  fits  your  needs, 
please  call  us  at  888.825.9149 

visit  our  website 

- www.eclitorandpublisher.com - 


WWW  editorandpublisher.com 
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-HELP  WANTED- 


EDITORIAL 


COPY  EDITOR 

The  Press  of  Atlantic  City  has  an  immediate 
opening  for  a  copy  editor  on  its  news  desk. 
We  are  an  independent  newspaper  in  a 
growing  region.  Southern  New  Jersey  offers 
seashore,  suburban,  rural  or  small-city 
living,  plus  12  casinos  -  all  accessible  to 
Philadelphia,  New  York  or  Washington,  DC. 
The  primary  job  responsibilities  involve  edit¬ 
ing  copy,  headline  writing,  page  layout,  pag¬ 
ination  and  page  proofing. 

A  college  degree  and  two  years'  experience 
in  daily  journalism  are  required.  Excellent 
grammar,  spelling  and  punctuation  skills 
also  required.  Strong  interpersonal  skills 
necessary.  Accuracy  and  attention  to  detail 
are  critical  to  consistently  meet  deadlines. 
The  paper  prizes  initiative  and  provides  op¬ 
portunities  for  career  development.  Com- 
pebbve  salary  and  benefits. 

Send  resume  and  samples  of  work  to: 

Peter  M.  Brophy,  News  Editor 
The  Press  of  Atlantic  City 
1 1  Devins  Lane,  Pleasantville,  NJ  08232 
E-mail:  pbrophy@pressofac.com 


EDITOR 

Editor  to  direct  news  coverage  for  two 
weekly  newspapers.  Manage  and  develop 
the  staff  that  provides  that  coverage.  Wide 
range  of  responsibilities:  coordinate  news 
coverage,  assign  stories  and  photos,  devel¬ 
op  story  ideas,  edit  copy,  attend 
community  functions.  Four-year  college  de¬ 
gree  or  equivalent  and  at  least  five  years  as 
a  reporter  and/or  editor  and  supervisory  ex¬ 
perience  are  required.  Broad  newsroom  ex¬ 
posure  at  a  weekly  or  a  daily  and  familiarity 
with  Sound  Shore  communities  strengthen 
candidacy.  As  part  of  Gannett  Newspapers, 
we  could  be  the  launch  to  your  career.  The 
Journal  News  welcomes  diversity  and  main¬ 
tains  a  safe  drug  free  workplace;  pre-em¬ 
ployment  drug  testing  is  required.  Respond 
with  resume  and  cover  letter  to  Robin 
Melen,  managing  editor  -  Weekly  Publications, 
The  Journal  News,  1  Gannett  Drive, 
White  Plains,  NY  10604. 

Fax  (914)  696-8228 


MANAGE  THE  BEST 

New  Times,  the  nation’s  largest  publisher  of 
alternative  newsweeklies,  is  looking  for  ex¬ 
perienced  and  dynamic  editors  to  manage 
its  papers  in  Cleveland  and  Kansas  City. 
We're  searching  for  candidates  who  have  a 
fine  touch  with  copy,  a  firm  grasp  of  maga¬ 
zine-style  journalism,  and  the  confidence  to 
work  comfortably  with  a  staff  of  award-winn¬ 
ing  journalists.  Applicants  must  have  excel¬ 
lent  news  judgment  and  solid  management 
skills.  The  managing  editor  will  supervise 
the  day-to-day  operations  of  the  editorial  de¬ 
partment  and  help  staff  writers  produce 
quality  news  and  feature  stories.  Exceptional 
writing  and  editing  skills  are  essential; 
the  interview  process  will  include  an  extensive 
editing  test.  New  Times  offers  competitive 
salaries  and  benefits.  Qualified  candidates 
should  send  a  cover  letter,  a  resume 
and  clips  to: 

Christine  Brennan 
Executive  Managing  Editor 
New  Times 
P.O.  Box  5970 
Denver,  CO  80217 


EDITORIAL 


NIGHT  NEWS  EDITOR 

The  Missouri  School  of  Journalism  has  an 
opening  for  a  one-year  appointment,  begin¬ 
ning  August  1,  2003,  as  Night  News  Editor 
producing  the  Columbia  Missourian,  a 
six-day  community  newspaper  managed  by 
professional  faculty  and  staffed  by 
journalism  students. 

We’re  looking  for  an  editor  with  solid  news 
judgment,  outstanding  editing  and  design 
skills,  and  the  ability  to  teach  in  a  real-world 
setting  while  making  deadline.  Our  students 
are  among  the  best  in  the  country,  and 
you'll  get  the  opportunity  to  teach  in  class¬ 
room  settings  as  well. 

Requirements:  five-plus  years  experience, 
willingness  to  work  nights,  demonstrated 
teaching  or  coaching  skills  in  the  newsroom 
or  classroom.  Review  of  applications  will 
begin  on  March  14,  2003,  and  continue  until 
the  position  is  filled. 

Send  cover  letter  and  resume  to  Rene  Rau, 
Night  News  Editor  Search,  School  of  Jour¬ 
nalism,  120  Neff  Hall,  Columbia,  Missouri 
65211.  E-mail  questions  to  Judy  Bolch, 
search  committee  chair,  at: 

bolchj@missouri.edu. 

The  University  of  Missouri  is  an  Equal 
Opportunity/Affirmative  Action  Employer. 

To  request  ADA  accommodations,  please 
contact  our  ADA  Coordinator  at: 

(573)  884-7278  (V/TTY) 

STAFF  WRITERS 

New  Times,  the  nation's  largest  publisher  of 
alternative  newsweeklies,  has  immediate 
openings  for  staff  writers  at  its  papers  in 
Phoenix,  Houston,  Ft.  Lauderdale  and  Oak¬ 
land.  If  you  understand  the  difference  be¬ 
tween  magazine-style  reporting  and  the  hur¬ 
ried  fact-finding  of  daily  papers,  if  your  copy 
is  as  much  a  pleasure  to  read  as  it  is  well 
researched,  we  want  to  hear  from  you. 
Qualified  candidates  will  be  able  to  create 
in-depth,  compelling  stories  that  explore  the 
issues,  events  and  personalities  of  their 
community.  New  Times  publishes  maga¬ 
zine-style  weekly  newspapers  covering  local 
news,  politics,  arts  and  music  in  Phoenix, 
Denver,  Miami,  Dallas,  Houston,  San  Fran¬ 
cisco,  Ft.  Lauderdale,  Cleveland,  St.  Louis, 
Kansas  City  and  Oakland.  We  offer  competi¬ 
tive  salaries  and  benefits.  Qualified  applicants 
should  send  cover  letter,  resume  and 
clips  to: 

Andy  Van  De  Voorde 
Execuhve  Associate  Editor 
New  Times 

P.O.  Box  5970,  Denver,  CO  80217 


EDITORIAL 


WORK  WITH  TOMORROW’S  TOP 
JOURNALISTS 

If  you  are  a  journalist  eager  for  a  different 
challenge,  we  could  be  the  place  for  you. 
The  Missouri  School  of  Journalism  seeks 
three  metro  editors  to  work  with  students 
on  production  of  our  daily  community  news¬ 
paper,  the  Columbia  Missourian. 

Maybe  you’re  a  strong  reporter  who’d  like 
to  try  editing  or  an  editor  who  wants  to 
teach.  Perhaps  you’re  a  person  eager  to  im¬ 
plement  new  ideas  or  a  copy  editor  ready 
for  more  responsibility.  Whatever  the  case, 
this  is  your  chance  to  work  with  some  of 
the  brightest  stars  and  teach  them  the  ins 
and  outs  of  our  profession. 

We’re  located  in  a  small,  charming  Midwest 
town  between  Kansas  City  and  St.  Louis. 
Our  university  setting  offers  a  multitude  of 
cultural  and  educational  opportunities.  We 
even  have  a  competing  daily  to  keep  your 
scoop  skills  honed.  Two  of  the  positions 
begin  August  1  and  the  other  on  November 
1,  2(X)3.  Master’s  degree  preferred. 

If  the  idea  of  training  tomorrow’s  journalists 
while  simultaneously  expanding  your  own 
universe  appeals  to  you,  send  cover  letter, 
resume,  references  and  work  samples  to 
Rene  Rau,  Missourian  Faculty  Search, 
School  of  Journalism,  120  Neff  Hall,  Colum¬ 
bia,  MO  65211  by  March  14.  Be  sure  to  tell 
us  how  you  might  fit  into  our  operation. 

For  more  information,  call  Judy  Bolch, 
search  committee  chair,  at:  (573) 
884-1573,  or  E-mail:  bolchj@rnissouri.edu. 

The  University  of  Missouri-Columbia  is  com¬ 
mitted  to  cultural  diversity  and  expects  can¬ 
didates  to  share  in  this  commitment.  MU  is 
an  equal  opportunity-ADA  institution  and  en¬ 
courages  applications  from  women  and  mi¬ 
nority  candidates. 

The  University  complies  with  the  Americans 
with  Disabilities  Act.  If  you  have  a  disability 
and  need  accommodations  in  the  job  appli¬ 
cation  process,  contact  the  MU  ADA  coordi¬ 
nator  by  phone  at:  (573)  884-7278  (V/TTY). 

“The  thing  always  happens 
that  >’ou  reall>  believe  in;  and 
the  belief  in  a  thing  makes  it 
happen.' 


INFORMATION  SYSTEMS 


PUBLISHING  SYSTEMS  DIRECTOR 

The  Seattle  Times,  one  of  the  nation’s 
premiere  regional  newspapers,  is  seeking  a 
dynamic,  t-:penenced  Publishing  Systems 
Director. 

This  position  reports  to  the  VP/CIO  and  is 
accountable  for  the  leadership,  strategic  di¬ 
rection,  and  daily  operations  of  technology 
and  staff  that  directly  or  indirectly  support 
the  company’s  publishing  systems.  You 
should  have  a  minimum  of  five  years  of 
newspaper  management  experience,  includ¬ 
ing  budget  administration  and  vendor  nego- 
tiabons. 

A  strong  technical  knowledge  of  publishing 
systems  and  processes  is  required.  We  offer 
a  competitive  compensation  and 
benefits  package,  as  well  as  a  beautiful  lo¬ 
cale. 

Please  submit  resume  and  cover  letter  to: 
Jennifer  Enright,  Berkana  Internabonal: 
jenn@headhunters.com 


TECHNOLOGY  DIVISION  MANAGER 
Orlando  Sentinel  Communications,  a  business 
unit  of  Tribune  Company,  has  an  immediate 
opening  to  join  our  Technology 
team. 

Reporting  to  the  Vice  President  of  Technolo¬ 
gy,  you  will  direct  the  technology  efforts 
and  business  relationships  for  Display  Ad¬ 
vertising,  Classified  Advertising,  and  Editorial 
Technology  systems.  This  position  typically 
requires  seven  to  ten  years  of  experience  as 
a  systems  analyst/technical  project 
leader,  supervisor  or  manager  in  an  Infor¬ 
mation  Technology  or  M.I.S.  department 
with  three  to  five  of  those  years  in  man¬ 
agement  of  a  newspaper  or  multimedia 
technical  support  group. 

Must  possess  strong  skills  in  the  areas  of 
analysis,  team  building,  motivation,  commu¬ 
nications,  organization,  and  management. 
Requires  good  knowledge  of  publishing  con¬ 
cepts,  methods,  and  terminology  inclusive 
of  Postscript,  digital  workflow,  color  man¬ 
agement,  wire  feeds,  and  RIPs.  Experience 
with  Oracle,  AIX,  and  Solaris  is  needed. 
Newspaper  technology  experience  with  the 
CCI  Editorial/Advertising  and  Sll  Classified 
systems  is  a  plus.  An  undergraduate  degree 
in  Business  Management,  Computer  In¬ 
formation  Systems,  Computer  Science,  a 
related  field,  or  equivalent  experience  is 
needed.  This  position  requires  some  travel. 
Bilingual  skills  a  plus. 

We  offer  a  work  environment  that  includes 
business  casual  dress,  24-hour  Learning 
Center,  computer-based  training,  on-site 
cafeteria,  exercise  facility  and  much  more. 
Please  include  Source  Code  EAP-TDM-CM 
and  forward  resume  to: 

Orlando  Sentinel  Communications 
Employment  Center 

633  N.  Orange  Avenue,  Orlando,  FL  32801 
Or  E-mail:  cmcdonald@oiiandosentinel.com 
EOE  -Drug  Free  Workplace 


Your  communication  link  to  the 
newspa|XT  intlustr\'  ever\'  week 
since  IHSn. 


-Frank  Llo>d  Wright 

For  help  wanted/position  wanted  rates  call 
Hazel  Preuss  at  646.654.5302  or 
Michele  MacMahon  at  646.654.5303 

- the  newspaper  industry's - 

- meeting  place. - 


Advertisers  call  Michele  Golden  at  (6461654-5304 
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-HELP  WANTED- 


M.\lLROOM 


The  Flyer  Publishing  Corporation,  a  division 
of  Harte-Hanks,  located  in  Miami,  Florida, 
delivers  over  1.2  million  magazines  per 
week  thru  direct  mail.  We  are  looking  to 
hire  an  experienced  Muller  Martini  inserting 
machine  227S  Mechanic. 

EDUCATION  LEVEL:  High  school  or  equiva¬ 
lent,  with  emphasis  on  machine  technology, 
and  SIX  years  experience  operating  and  re¬ 
pairing  Muller  Martini  227S  inserting  equip¬ 
ment. 

Must  be  able  to  idenbfy  mechanical,  electrical 
and  operational  problems  and  perform 
all  repairs  and  adjustments  as  required.  Ex¬ 
perience  in  electrical  wiring  of  the  inserting 
machine,  electronics  components,  and 
basic  plumbing  knowledge,  basic  welding 
experience,  equipment  painting  and  ability 
to  operate  all  types  of  repairing  equipment 
IS  preferred. 

Interested  applicants  please  contact 
Bob  Eberts  at:  (305)  234^827 
Or  FAX  your  resume  to:  (305)  2354210 

SHIFT  MANAGER 

The  Gazette  has  an  excellent  opportunity 
for  a  Shift  Manager  in  our  Packaging  de¬ 
partment. 

The  selected  candidate  will  directly  supervise 
mailroom  and  packaging  associates 
and  have  responsibility  for  an  efficient  oper¬ 
ation  while  maintaining  quality  and  customer 
service. 

A  minimum  of  four  years  management  and 
newspaper  mailroom  experience  preferred. 
Must  have  excellent  people  skills  and  a  high 
degree  of  mechanical  ability.  Proven  ability 
to  manage  and  tram  a  diverse  workforce. 
Administer  shift  operations  and  support 
Packaging  Director  in  achieving  quality 
products  and  meeting  budgets.  Must  be 
flexible,  detail  oriented,  have  strong  writ¬ 
ten/verbal  communication  skills  and  work 
well  under  pressure. 

We  offer  a  professional,  positive  environment 
and  excellent  compensation  and  benefits 
package.  To  apply,  please  E-mail  or 
send  your  resume  to: 

Griswotd@gazette.com 
The  Gazette 

Attention:  Steven  Griswold 
30  S.  Prospect  Street 
Colorado  Springs,  CO  80903 
FAX:  (719) -6360373 


PRESSROOM 


PUBLIC  RELATIONS 


PUBLIC  RELATIONS 


SUPERVISOR/PRESS  OPERATOR  III 
The  Town  Talk  in  Alexandria,  Louisiana  has 
an  opening  for  a  Supervisor/^’ress  Operator 
III.  This  person  will  also  assist  with  day  to 
day  operations  in  the  pressroom.  Primary 
duties  will  be  to  set  color,  black  and  white 
and  operate  the  press  console.  High  school 
diploma  or  GED  required.  Must  have  8 
years  previous  pressroom  experience  on 
Goss  Headliner  Offset  double  wide  press. 
Good  interpersonal  skills,  dexterity  and  writ¬ 
ten  and  verbal  communication  skills,  me¬ 
chanical  aptitude  and  good  color  perception 
required.  Previous  supervisory  experience 
preferred.  Send  resume  with  cover  letter  to 
Human  Resources,  The  Town  Talk,  P.O.  Box 
7558,  Alexandria,  LA  71306  or  E-mail  to 
personnel@thetowntalk.com. 

EOE  Drug-free  Workplace 


PRODUCTION/TECH 


ELECTRICAL  TECHNICIAN 
The  Naples  Daily  News  is  looking  for  an 
electrical  maintenance  tech  to  maintain  our 
nine  unit  Goss  MetroDffset  Press.  Candidate 
must  be  strong  in  DC  drive  controls, 
relay  circuitry  and  3-phase  power  controls. 
Minimum  of  5  years  experience  as  an  indus¬ 
trial  technician,  required,  Goss  Metro  knowl¬ 
edge  a  plus.  We  offer  an  excellent  compen¬ 
sation  and  benefit  package.  DOE.  Please 
send  your  resume  and  salary  history  to: 

Pressroom,  The  Naples  Daily  News 
1075  Central  Avenue.  Naples.  FL  34102 
Or  Fax:  (239)  2634881 


TECHNICAL  SERVICES  SUPERVISOR 
The  Winston-Salem  Journal,  a  98.0CK)  circu¬ 
lation  daily  in  the  desirable  Piedmont  region 
of  North  Carolina  is  seeking  a  fulFtime  su¬ 
pervisor  for  technical  services  employees. 
This  position  requires  an  electri¬ 
cal/mechanical  degree  and/or  several 
years  experience  in  related  field.  Must  have 
working  knowledge  of  MS  Windows,  MS  Of¬ 
fice  applications  and  the  ability  to 
effectively  supervise  twelve  technical  and 
maintenance  employees.  Experience  sched¬ 
uling  preventive  maintenance  tasks  helpful. 
Rease  send  resume  to: 

HR  Director.  Winston-Salem  Jowial 
P.O.  Box  3159,  Winston-Salem,  NC  27102 
Fax  (336)  7274096 
E-mail  rnoftle@ws|ournal.com 


If  you  don’t 

see  a  category 

that  fits  your  needs, 

please  call  us  at  888.825.9149. 

For  space/material  deadlines  call: 

Hazel  Preuss  at  646.654.5302 
- details  at  www.editorandpublisher.com - 

EDIT0R6?PUBLISHER:  Tf?e  communication  link 
of  the  newspaper  inclushy  every  week  since  18&i. 


ASSOCIATE  DIRECTOR 
Department  of  Public  Affairs  and  Marketing 

Situated  on  a  43-acre  hilltop  overlooldng  downtown  Pittsburgh,  Duquesne 
L'ni\  ersit\'  carries  on  a  more  than  century-old  tradition  of  providing  a  unique 
liberal  and  professional  education  with  an  emphasis  on  moral  values,  a 
dedication  to  quality  teaching  and  a  commitment  to  service. 

We  seek  an  experienced  and  well-rounded  PR  professional  to  assist  Director  in 
managing  a  host  of  public  relations  activities  and  services.  This  includes  acting  as 
a  media  liaison,  involvement  with  crisis  communications  and  media  strategy  and 
management  of  a  professional  writing  staff.  Also  involved  with  the  University's 
internal  communicatioas  and  writing  and  print  pnxluction  of  marketing  materials. 

The  ideal  candidate  will  hold  a  Bachelor's  IX-gree  in  public  relations  or  closely 
a-lated  field  and  have  five  years  of  writing  experience  under  deadline.  Master's 
Degree  and  experience  as  a  managing  editor  and/or  corporate  communications 
and  media  relations  professional  highlv  desirable.  Additionally,  she/he  must  be 
a  self-starter  with  excellent  writing  and  verbal  skills  with  a  track  record  in 
developing  diverse  media  K’lations  initiatives  in  a  fast-paced  enx  ironment. 

To  learn  moft*  about  this  position  and  Duquesne  University,  visit  our  web  site: 
http-7/wrww.duq.edu. 

Expressions  of  interest  will  be  treated  in  contidence  and  should  cc-asist  of  a  letter 
of  interest,  a  complete  current  resume,  and  the  names,  addresses,  e-mail  addresses, 
and  telephorH*  numbers  of  three  pnifessional  references,  .Application  review  will 
commence  immediately  and  continue  until  a  successful  candidate  is  selected. 
Please  submit  to: 

Duquesne  University 
JOB  CODE:  01  -  EM 
Office  of  Human  Resources 
600  Forbes  Avenue 
Pittsburgh,  PA  15282 
E-mail  to:  hr.office<@duq.edu 

Founded  by  the  Holy  Ghost  Fathers  in  1878.  Duquesne  University  is 
Catholic  in  mission  and  ecumenical  in  spirit.  The  University  values  equality 
of  opportunity  both  as  an  educational  institution  and  as  an  employer. 


SALES  MANAGER 

Excellent  opportunity  for  experienced  sales 
manager  who  is  ready  to  manage  a  twice- 
monthly  newspaper,  arid  weekly  shopper. 
Sales:  Analyze  market  opportunities;  develop 
programs;  achieve  sales  and  revenue 
plans. 

General  Management:  Supervise  sales  and 
clerical  staffs:  administrative  duties. 

News:  Oversee  news  staff  and  content  of 
the  shopper. 

B.A./B.S.  in  related  field;  MBA  a  plus.  Mini¬ 
mum  3  years  media  sales  management  ex¬ 
perience.  Research  opportunities;  establish 
and  achieve  sales  objectives,  (xood  computer 
and  analytical  skills,  including  onJIne  ad¬ 
vertising.  Experienced  in  selecting,  motivat¬ 
ing,  and  managing  staff  as  a  team. 

Rease  respond  in  confidence  to:  Personnel 
Manager,  c/o  American-Republican  Incorpo¬ 
rated.  389  Meadow  Street.  Waterbury,  CT 
06702;  by  fax:  (203)  573-9432;  or  E-mail; 
pnagle^efham.com. 

An  Equal  Opportunity  Employer 


_ ART/GRAPHICS _ 

PamCAL  CARTOONIST  SEEKS  WORK 
Experienced  (lO-i-  years)  cartoonist  seeks 
full-time  or  freelance  position. 
Relocation  considered.  Contact  Paul; 
notlaconic@aol.com 


_ CIRCUL.A'nON _ 

CIRCULATION  SALES;  Experienced  profes¬ 
sional  seeks  sales/distnbution  opportunity. 
Eastern  Zone  2.  Phone/Fax  (631)  588-2735 

_ EDITORIAL _ 

FROM  COLOMBIA:  U.S.  journalist  covering 
Colombia  Civil  and  Drug  War.  Contact  S.F. 
Jackson  at:  sfiacksonlO@hotmail.com. 


"The  new>(>a|X-r  can  bciomc  the  nxk  <>(' 
the  vommuniiy.  xcjurating  walvr-vcKilfr 
talk  fnim  the  truth  " 

-Dan  RathtT.  CBS  Vw>  arKhiir.  IW 
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With  the  Exclusive 
E&P  Better  Living  Index! 


For  decades  marketers  have  used  the  E&P  MARKET  GUIDE  as  a  planning 
tool  and  relied  on  the  demographic  and  economic  tables  to  provide  actuals 
and  remarkably  accurate  annual  projections. 

Plus,  the  MARKET  GUIDE  is  a  highly  recommended  source  of  relocation 
data  with  its  market  profiles  and  quality  of  life  indices.  It  is  this  unique  com¬ 
bination  of  quantitative  and  qualitative  data  that  provides  such  a  uniquely 
accurate  description  of  community  life. 

Now.  in  our  79th  anniversary  printing,  the  MARKET  GUIDE  offers 
newly  updated  data  in  both  areas  to  enhance  your  research  needs! 

Relocation  info  includes  rankings  of  quality  of  life  data  including: 

•  Cost  of  Living  Index 

•  Crime  Index 

•  And  overall  BETTER  LIVING  INDEX! 


Demographic  data  includes: 

•  Graduation  Levels 

•  Housing  and  Rental  Rates 

Now  Population  Forecasts  are 
projected  out  5  YEARS  to  2008! 

All  the  market  data  for  Canada  is  in 
one  convenient  section! 

PLUS  ... 

...  these  regular  features:  Population  by  Age.  Ethnic 
Breakdowns.  Number  of  Households.  Income  per 


MARKET 


Household  and  per  Capita. 

Principal  Industries.  Chain  Outlets.  Retail 
Outlets.  Location  of  Markets.  Newspapers 
Serving  the  Market.  Retail  Sales  Data,  and  much,  much 
more! 


It's  the  only  source  of  valuable,  descriptive  information  for  MSA  and 
non-MSA  markets  in  the  U.S.  and  Canada  ...  plus  critical  market  data  for 
more  than  1.600  cities  and  all  3.141  U.S.  counties. 

PKICINfi 

The  E&P  MARKET  GUIDE  is  just  $150  plus  $15  shipping/handling .  (CA. 

DC.  FL.  IL.  MA.  MD.  NJ.  NY.  OH  and  TX  residents  please 
add  appropriate  sales  tax.  Canada  residents  please  add 
GST.) 
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On-the-job  violence:  At  least  half 
a  dozen  Bolivian  journalists  were 
injured  covering  the  violent  protests 
and  police  strike  in  the  capital  city  of 

La  Paz,  the  Committee 
to  Protect  Journalists 
reported.  Among 
them  was  Juan  Jose 
Torrejon,  a  photographer  for  the  daily 
La  Prensa,  injured  Feb.  13  when  a 
tear-gas  canister  hit  his  leg.  ... 
Venezuelan  National  Guard  officers 
watched  without  intervening  as  a 
pro-government  mob  in  Anaco  beat 

- 1  and  stabbed  Angel 

Veliz,  a  photographer 
with  the  Caracas  daily 
Impacto,  and  attacked 
reporters  Victor  Arias  of  Impacto  and 
Moreiba  Castellano  of  the  Puerto  Cruz 
daily  El  Tiempo,  the  International 
Federation  of  Journalists  reported.  ... 
While  covering  a  deadly  Feb.  8  car 
bombing  at  the  El  Nogal  social  club, 

_  . _  photographer  Herminso 

I  Ruiz  of  the  Bogota, 

Espectador  was  carried 
off  and  then  beaten  by  police,  the 
Bogoti-based  Foundation  for  Press 
Freedom  reported.  ...  Businessman 
Eduardo  Ynez,  who  won  international 
recognition  for  his  efforts  to  end 
Chile’s  “insult”  laws,  was  sentenced 

PJan.  31  to  a  suspended 
sentence  of  61  days  in 
j  prison  and  ordered  to 
^  pay  a  $460  fine  for 

remarks  about  the  nation’s  Supreme 
Court  on  a  TV  talk  show  in  2001.  ... 
Residents  of  a  Mexico  City  neighborhood 
strongly  oppose  a  local  politician’s 
proposal  to  change  street  names  to 
honor  famous  journalists,  including  living 
newspaper  publishers  Mario  Vazquez 
Raha,  Romulo  O'Farril,  and  Juan 
Francisco  Ealy  Ortiz,  Reforma  reporter 
Carolina  Pavon  wrote  Feb.  25.  ...  In 
the  year  since  Panama  passed  its  first 
freedom-of-information  law,  the 
government  has  frequently  ignored  it, 
backed  by  a  Supreme  Court  that  rules 
against  releasing  information  six  times 
more  often  than  it  orders  disclosure. 
Reporters  Against  Corruption  said  last 
month.  —  Mark  Fitzgerald 


A  ‘Los  Angeles  Times’  assignment  became  an  ordeal  of  fear 
for  reporter  Ruth  Morris  and  photographer  Scott  Dalton 


if  they  were  being  held  for  ransom  or  a 
prisoner  exchange  —  or  a  worse  fate. 

Their  kidnapping,  the  first  of  foreign 
journalists  in  Colombia  in  recent  memory, 
coincided  with  the  captivity  of  author 
Robert  Pelton  by  right-wing  paramilitaries. 

As  their  ordeal  was  coming  to  an  end, 
Morris  was  able  to  ask  an  ELN  leader,  a 
“Comandante  Pablo,”  why  they  had  been 
held:  “He  said  they  hadn’t  planned  to 
kidnap  us,  but  they  saw  all  the  hvpe  around 
[Pelton ’s]  capti\it>’,  and  wanted  to  see 
what  they  could  make  or  taking  them. 

E  Morris  recount¬ 
ed  the  kidnapping 
in  an  interview 
during  a  \isit  to 
Evanston,  Ill.,  to 
speak  at  North¬ 
western  Univer¬ 
sity’s  Medill  School 
of  Journalism, 
where  she  earned  a 
master’s  m  1995. 

So  nervous  she 
had  to  force  herself 
to  eat  the  “guerrilla 
Morris  said  she 
ith  yoga  and  by  estab- 
>:  “And  compared  to 
rtims  in  Colombia, 
uui  ucaiiiiciii  A’as  very  good.” 

Morris  said  she  was  touched  that 
Colombian  journalists  staged  a  sponta¬ 
neous  protest  of  the  kidnapping  in  Bogota: 
“It  meant  a  lot  that  Colombian  journalists, 
who  suffer  so  much  more  than  those  of  us 
in  the  international  press,  spoke  out  for  us.” 

Colombian  President  Alvaro  Uribe  Velez 
was  less  helpful,  Morris  said.  Uribe  said  he 
would  not  jeopardize  “troop  morale”  by 
allowing  a  human-rights  delegation  to 
escort  Morris  and  Dalton  from  captivity. 

“So  ‘troop  morale’  is  more  important  than 
freedom  of  the  press,”  she  said. 

With  the  kidnapping  and  increased 
violence  in  Bogota,  the  leftist  guerrillas, 
too,  have  signaled  that  any  international 
press  immunitv’  is  over,  Morris  said. 

“We’ve  been  warned.”  1 


BY  MARK  FITZGERALD 

CHICAGO 

For  freelance  reporter  Ruth 
Morris  and  photographer  Scott 
Dalton,  heading  into  the  Colombian 
state  of  Arauca  on  assignment  for  the 
Los  Angeles  Times,  Jan.  21  started  out  as 
one  of  those  days. 

Morris  didn’t  have  enough  cash,  but 
remembered  there  was  an  ATM  in  a  town 
along  the  way.  Not  anymore  there  wasn’t: 
When  they  arrived,  they  discovered  it  had 
been  blown  up  by  guerrillas  some  time  ago. 

Then  their  truck  got  a  flat  tire.  “That’s 
right  —  we  got  a  flat  on  the  way  to  our 
kidnapping,”  Morris  said. 

Of  course,  they  didn’t  think  they  were 
doing  anything  particularly  dangerous, 
even  though  they  were  headed  into  territoiy 
that  is  now  the  epicenter  of  Colombia’s 


38-year  war,  a  violent  stew  that  mixes  dnig 
trafficking,  Marxism,  death  squads, 
petroleum  drilling,  and  official  corruption. 

“For  the  international  press,  it  was 
almost  like  we  had  diplomatic  immunitv  ,” 
she  said.  Even  the  guerrilla  roadblock  they 
suddenly  encountered  seemed  like  nothing 
special:  “In  fact,  [roadblocks]  were  great 
opportunities  to  get  some  quick  quotes. ... 
I’d  been  in  situations  I  thought  were  a  lot 
more  dangerous.” 

But  she  hadn’t,  really:  At  the  roadblock, 
Morris  and  Dalton  were  taken  captive  by  a 
unit  of  the  second-biggest  leftist-guerrilla 
army,  the  National  Liberation  Army  (ELN). 
For  the  next  11  days,  they  would  be 
marched  through  the  jungle,  camping  in 
clearings  or  in  safe  houses,  never  knowing 
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{continued  from  page  12} 
daily-newspaper  base. 

He  now  earns  about  50% 
of  his  income  from 
animation  —  a  figure  that 
could  rise  significantly 
after  Metalheads  starts,  if 
that  show  gets  picked  up 
by  a  U.S.  network,  if  the 
Sony  project  is  completed 
and  comes  to  movie 
theaters,  and  if  the  ESPN 
shorts  spin  off  into  a  half-hour  series  a  la 
The  Simpsons.  “The  market  has  changed,” 
says  Moore,  who  began  “In  the  Bleachers” 
in  1985  and  also  worked  as  a  Los  Angeles 
Times  editor  before  leaving  the  paper  in 
1996.  “It’s  not  like  the  old  days  in  the  ’50s 
and  ’60s  when  you  got  a  cartoon  in 
syndication  and  you  could  count  on  that 
and  only  that  to  make  enough  money  to 
send  your  kids  through  college.  There 
aren’t  as  many  newspapers  and  as  many 
competitive  newspaper  markets  today.” 

“That’s  the  sad  truth,”  observes  Mona 
Charen,  whose  Op-Ed  commentary  goes  to 


Opinion  writer 
Mona  Charon  and  | 
Mona  than  n  her  new  book 


200-plus  papers 
via  Creators.  “I 
took  to  heart 
what  [former 
syndicated 
columnist]  M. 
Stanton  Evans 
told  me  when, 
practically  jump¬ 
ing  with  excite¬ 
ment,  I  told  him  I 
had  been  taken 
on  by  a  syndicate.  He  puffed  on  his  pipe 
and  said,  ‘Have  another  source  of  income.’” 

Since  Charen ’s  column  began  in  1987, 
she  appeared  for  six  years  on  The  Capital 
Gang  and  Capital  Gang  Sunday,  and  she 
j  recently  completed  a  book,  Usefid  Idiots: 
How  Liberals  Got  It  Wrong  in  the  Cold  War 
and  Still  Blame  America  First. 

Crcdtors  a  creative  hunch 

A  look  at  the  bios  of  44  Creators  opinion 
columnists  indicates  that  24  appear  on 
;  TV  (as  hosts  c  r  guests),  16  have  a  radio 
'  presence,  and  27  have  - 


authored  books  other  than  colunrm  collec¬ 
tions.  Some  are  also  involved  in  pursuits 
such  as  writing  freelance  articles,  and  one 
—  Ray  Hanania  —  does  stand-up  comedy. 
As  a  Palestinian  American  married  to  a 
Jewish  woman,  he  has  plenty  of  material. 

At  least  10  of  the  18  Op-Ed  columnists 
syndicated  by  the  Washington  Post  Writers 
Group  (WPWG)  have  authored  books  other 
than  column  collections.  And  “quite  a 
number”  of  the  18,  including  George  Will, 
are  on  TV  frequently,  says  WPWG  Editorial 
Director  and  General  Mani^er  Alan 
Shearer.  “It’s  a  good  thing,”  he  notes.  “It’s 
exposure.  It’s  publicity.  There’s  absolutely 
no  doubt  in  my  mind  that  appearances  on 
the  right  shows  help  column  sales.” 

This  doesn’t  apply  only  to  Op-Ed  types. 
For  instance,  movie  critic  Roger  Ebert  of 
the  Sun-Times  and  Universal  obviously  has 
a  higher  public  profile  and  more  column 
clients  because  of  his  TV  presence.  Being  on 
TV  also  helps  a  columnist  get  speaking 
eng^ements,  “if  you  want  to  do  that  sort 
of  thing,”  says  Charen.  “I’ve  also  found  that 


From  TV  to  print,  some 
enjoy  getting  type  cast 

As  MORE  NEWSPAPER  COLUMNISTS  You  Can  be  “pithy” 

try  TV,  more  TV  stars  are  trying  and  still  be  substantive, 
newspaper  columns.  Among  the  adds  O’Reilly,  who 


As  MORE  NEWSPAPER  COLUMNISTS 
try  TV,  more  TV  stars  are  trying 
newspaper  columns.  Among  the 
small-screen  stars  also  seen  on  the  printed 
page  are  Bill  O’Reilly  and  Dan  Rather. 

A  big  name  can  mean  big  column  sales 
for  a  syndicate  —  at  least  initially  — 
because  many  newspapers  find  celebrity 
bylines  appealing.  And,  O’Reilly  tells 
Et^P,  TV  people 
bring  with  them  a 
writing  approach 
that  newspapers 
need  during  a  time  of 
declining  circulation 
and  shorter  attention 
spans. 

O’Reilly  says  he 
writes  his  column  in 
a  “conversational 
style”  similar  to  the  one  he  uses  for  his 
highly  rated  Fox  News  Channel  show.  The 
O’Reilly  Factor.  “I’m  not  trying  to  show 
everyone  I  can  write  like  Norman  Mailer. 

I  get  to  the  point  quickly  —  600  words, 
bang,  and  I’m  out,”  he  says,  noting  that 
much  of  the  material  on  newspaper 
Op-Ed  pages  can  be  “ponderous  going.” 


www.editorandpubljsher.com 


Dan  Rather:  “Ink 
runs  in  my  veins.' 


You  can  be  “pithy” 
and  still  be  substantive, 
adds  O’Reilly,  who 
joined  Creators 
Syndicate  in  2001  but 
actually  began  writing 
a  column  for  the  Boston 
Herald  back  in  1984. 

O’Reilly,  also  a  best¬ 
selling  author,  says  a  newspaper  column 
adds  to  his  credibility  and  reaches 
people  who  don’t  watch  h>s  show.  “It 
gets  that  synergy  going,”  notes  O’Reilly, 
who  writes  his  Creators  feature  either 
from  scratch  or  uses  material  gathered 
for  the  TV  program. 

Dan  Rather,  whose  column  began  in 
1997  and  now  runs  in  about  50  psqiers 
via  King  Features  Syndicate,  couldn’t  be 
reached  for  this  story.  When  asked  during 
a  1997  E&P  interview  why  he  was  doing 
the  column,  the  CBS  anchor  replied  that 
“I  love  to  write”  and  “printer’s  ink  runs  in 
my  veins”  —  referring  to  his  1950s  work 
as  a  Texas  newspaperman  before  starting 
his  TV  career. 

Alan  Shearer,  editorial  director  and 
general  manager  of  the  Washington  Post 


Writers  Group,  says  some  TV  people 
“don’t  have  a  clue,”  but  others  are  talented 
people  whose  ability  to  report,  write  with 
a  “voice,”  and  be  concise  translates  weU 
into  a  newspaper  column. 

How  do  sales  of  columns  by  stars  of 
other  media  compare  to  those  by  longtime 
newspjq)er  journalists?  At  Creators,  which 
represents  people  from  both  categories, 
there’s  no  clear  differential.  “It  depends 
on  the  individual  columnist,”  says 
syndicate  President  Rick  Newcombe, 
adding  that  O’Reilly’s  feature  is  already 
in  nearly  300  pliers. 

O’Reilly  reports  that  some  newspjqiers 
won’t  run  him  because  he  works  on  TV. 
“That’s  just  crazy,”  he  says.  “A  column 
should  be  judged  on  its  merits.” 

—  DaxxAstor 
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WHAT  IS  YOUR  SUV  DOING 
TO  OUR  NATIONAL  SECURITY? 
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Arianna  Huffington  is  a  driving  force  behind  TV 
commercials  criticizing  gas-guzzling  SUVs. 


author  of  Tuesdays  with 
Morrie  —  the  runaway  best¬ 
seller  that  recently  spawned 
a  theatrical  production  in 
New  York.  Hiaasen,  of  The 
Miami  Herald,  has  penned  i 
number  of  novels  and  even 
co-wrote  a  song,  “Basket 
Case,”  for  Warren  2Won’s 
new  CD.  Thomas,  who’s 
sxmdicated  to  more  than  I 
550  paj)ers,  usually  | 

writes  his  semiweekly  B 
column  betw'een  Sunday  T 
and  Wednesday,  and  y 
then  starts 


while  I  love  to  write,  the  solitary  life  of  a 
writer  is  not  always  to  my  taste.  Branching 
out  provides  more  human  contact.” 

The  human  element  works  both  ways. 
Newcombe  notes  that  readers  may  feel  a 
“closer  bond”  with  columnists  when  they 
see  them  on  TV. 

Adams  says  doing  other  things  “connects 
you  to  life  —  or  you  might  be  sitting  alone  in 
your  studio  all  day.”  Many  syndicated 
creators,  of  course,  do  not  work  out  of  a 
newspaper  office.  The  cartoonist’s  other 
activities  include  authoring  half  a  dozen 
books  other  than  the  more  than  20 
collections  of  “Dilbert”  comics,  owming  two 
California  restaurants  run  by  a  partner, 
and  founding  Scott  Adams  Foods  —  which 
markets  the  high-nutrition  “Dilberito.” 

Doing  so  much  means  something  is 
always  going  right,  says  Adams.  “I  might  be 
having  a  bad  week  with  the  comic,  but  all  the 
restaurant  seats  are  filled.  It’s  kind  of  like 
distributing  your  happiness.” 

Marlette  of  TMS  says  different  projects 
exercise  different  creative  muscles.  While 
there  are  similarities  between  creative  forms 

—  such  as  when  arranging  a  scene  on  stage  is 
like  placing  characters  in  a  comic-strip  panel 

—  some  things  work  better  in  a  particular 
medium.  “You  can  get  a  whole  range  of 
emotions  in  a  novel  —  the  complexities, 
contradictions,  and  bittersw  eetness  of  life,” 
say’s  Marlette.  "That’s  harder  to  do  in  a  car¬ 
toon.  A  good  cartoon  is  like  a  slam  dunk.  A 
good  novel  is  the  whole  basketball  program.” 
The  1988  Pulitzer  Prize  winner,  whose  novel 
is  about  a  political  cartoonist  who  returns  to 
the  South  and  discovers  his  family’s  history' 
and  its  involvement  in  a  1930s  strike,  adds 
that  he’s  reaching  some  noncartoon  fans 
with  The  Bridge  and  his  musical. 

Three  other  TMS  creators  with  many 
media  irons  in  the  fire  are  columnists  Mitch 
Albom,  Carl  Hiaasen,  and  Cal  Thomas. 
Albom,  of  the  Detroit  Free  Press,  is  the 


prepanngtor  ^||j 

his  Saturday  duties  as 

host  ofFox  News  Chan-  / 

nel’s  After  Hou  rs  and 

panelist  on  FNC’s  FoxNeu's  Watch.  “Cranked 
in  between  all  this,”  he  says,  <u’e  commen¬ 
taries  for  CBS-affiliated  WTOP  radio  in 
Washington  and  speaking  engagements. 

Like  Marlette,  Ted  Rail  entered  syndica¬ 
tion  as  an  editorial  cartoonist  (now  with 
Universal)  and  then  branched  out.  His 
current  activities  include  self-syndicating  a 
weekly  Op-Ed  column  and  doing  a  monthly- 
comic  for  Men 's  Health  magazine.  Rail  also 
did  color  strips  for  Time  and  Fortune 
magazines,  and  hosted  a  talk  show  on 
KFI-AM  Radio  in  Los  Angeles.  And  he 
has  authored  10  books,  including  the  just- 
published  Gas  War:  The  Truth  Behind  the 
American  Occupation  of  Afghanistan. 

Why  so  many  projects?  Despite  having 
100  clients,  “I  can’t  earn  enough  drawing 
editorial  cartoons  to  make  a  living,"  replies 
Rail.  “If  I  had  a  job  working  on  staff  at  a 
paper.  I’d  probably  scale  back  these  other 
jobs,”  even  though  “I  like  the  fact  that  I  have 
different  means  of  expressing  various  ideas.” 


for  contacts  and  sources  for  the  column.” 

Also,  politicians  and  others  may  be  more 
willing  to  talk  to  columnists  if  they  know 
they’re  on  TV,  says  Novak.  And  people  w'ho 
see  the  non-newspaper  work  of  multitasking 
creators  might  check  out  their  columns  or 
cartoons  —  thus  attracting  more  readers 
to  print  and  online  newspapers,  notes 
Ann  Maloney,  president  of  the  American 
Association  of  Sunday  and  Feature  Editors. 

Doing  other  things  also  gives  syndicated 
creators  more  opportunities  to  “make  a 
difference.”  Arianna  Huffington  of  TMS 
tells  Ei3P  she  uses  her  column  and  other 
projects  to  express  her  “outrage  at  injustice, 
corruption,  unfairness,  and  the  dishonesty 
of  our  leaders”  —  and  “to  raise  awareness 
and  help  have  an  effect  on  public  opinion.” 

Huffington’s  noncolumn  work  includes 
authoring  nine  books,  with  the  latest  being 
the  recently  released  Pigs  at  the  Trough:  How 
Corporate  Greed  and  Political  Corruption  Are 
Undermining  America.  She  also  co-founded 
"The  Detroit  Project,”  to  get  people  thinking 
about  how  their  gas-guzzling  SUVs  not  only 
affect  the  environment  but  increase  U.S. 
dependence  on  oil  from  countries  involved, 
directly  or  indirectly,  with  terrorism.  And 
she’s  working  on  TV'  projects  such  as  a  CBS 
movie  based  on  her  column  about  how  17% 
of  the  African  Americans  in  Tulia,  Texas, 
were  rounded  up  in  what  she  describes  as 
an  “extremely  dubious”  drug  raid. 

“Not  everyone  reads,”  says  Huffington,  a 
columnist  since  1995.  “Many  people  only  get 
their  new-s  from  TV.” 


Getting  the  zcord  out 

Other  multitasking  positives?  “The 

income  factor  is  certainly 
an  incentive  and,  for 
those  who  aren’t  widely 
syndicated,  TV'  gives  them 
an  opportunity  for  wider 
distribution  of  their  ideas 
and  opinions,”  says  Thomas. 
“For  me,  it  offers  more 
outlets  —  not  eveiy 
I  paper  carries  every 
column  —  and  allows 
me  to  meet  different 
^  people  in  different  ven- 

ues.  Since  so  many  want 
I  to  be  on  TV,  to  be  able  to 
I  engage  them  there  offers 
flBiy  additional  opportunities 


The  dozens ide  ofdwersijying 

Are  there  negatives  to  branching  out? 
“The  only  negative,  and  it  has  been  a  minor 
one,  is  that  one  or  two  people  have  ques¬ 
tioned  whether  my  non-newspaper  work 
has  somehow  propelled  me  across  the  line 
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separating  ‘commentator’  ftom  ‘activist,’” 
replies  Huffington.  “I  don’t  see  why  there 
needs  to  be  such  a  line.  There’s  a  long  history 
of  activist  journalism.”  Columnists,  of  course, 
have  more  leeway  than  reporters  in  that  area. 

WPWG’s  Shearer  says  it  might  not  be 
good  for  columnists  to  appear  on  “staged- 
argument”  TV  shows  that  leave  little  room 
for  nuanced  commentaiy.  “Most  of  the  cable 
shows  turn  into  food  fights,  so  I  pick  and 
choose  very  carefully,”  adds  Ellen  Goodman, 
whose  column  from  The  Boston  Globe  came 
to  WPWG  in  1976  and  now  runs  in  more 
than  400  papers.  “TTie  nice  thing  about 
writing  a  column  is  that  you  can  have  a 
layered,  thoughtful  analysis  without  20 
interruptions  and  oversimplifications.” 

Columnists  and  cartoonists,  of  course,  can 
be  stretched  too  thin  —  leading  to  a  situation 
where  they  might  shortchange  their  news¬ 
paper  readers.  Thomas  notes:  “There  is  only 
so  much  one  can  do.  I’ve  had  to  cancel  some 
things  this  year  because  of  the  additional 
responsibilities  of  the  TV  show  and  my  desire 
to  keep  the  column  fresh  and  interesting.” 

Rail  adds:  “It’s  a  lot  of  work  keeping 
things  organized.  And  there’s  always  the 
danger  of  becoming  overextended  —  doing 
so  many  things  that  you’re  not  good  at  any 
one  of  them.” 

Goodman  has  written  a  couple  of  non¬ 
column-collection  books  and  taught  at 
Stanford  University  for  a  semester,  but,  over¬ 
all,  finds  the  column  to  be  “a  full-time  job,  to 
put  it  mildly. ...  You  do  gain  a  lot  by  being 
involved  in  a  different  project,  but  the  kind 
of  column  I  write,  on  any  subject  on  any 
given  day,  requires  a  whole  lot  of  reporting.” 

Syndicated  writers  who  originally  made 
their  names  in  other  media  can  be  so  busy 
that  they  might  take  material  from,  say,  a  TV 
report  and  rework  it  slightly  for  a  column, 
making  it  less  original.  Also,  not  everyone 
likes  the  transition  from  working  alone  to 


collaborating.  Adams  notes  that 
many  of  the  people  on  Dilbert's 
TV  team  were  veiy  talented,  but 
he  prefers  to  create  solo. 

King’s  Scott  recalls  that  he 
enjoyed  developing  Baby  Blues 
scripts  alongside  accomplished 
TV  wordsmiths.  “It  was  fascinat¬ 
ing,  like  being  one  of  the  writers 
on  The  Dick  Van  Dyke  Shaw  — 
though  not  quite  as  cool,”  he 
says.  But  eventually  the  scripts 
veered  from  what  he  and  partner 
Kirkman  wanted  as  The  WB 
tried  to  make  the  program  more 
teen-oriented.  The  cartoonist 
also  remembers  spending  at 
least  two  exhausting  days  a  week 
on  Baby  Blues  TV  work,  being 
frustrated  at  how  much  longer 
it  took  to  produce  an 
animated  show  than  a 
newspaper  strip,  and  being 
disappointed  that  The  WB 
aired  only  nine  of  the  26 
episodes  that  were  created. 

There  was  also  the  possi¬ 
bility  of  a  live-action  film 
based  on  the  King-distrib¬ 
uted  “Zits”  comic  by  Scott  and 
Jim  Borgman,  but  three  scripts  didn’t  pan 
out  The  cartoonists  weren’t  involved  with 
any  of  them,  though  Scott  would  have  liked 
to  have  given  it  a  shot:  “I  still  believe  I  can 
write  a  good  movie  m>-self  if  I  got  a  chance.” 

Scott  says  he,  Borgman,  and  Kirkman  — 
at  least  for  the  time  being  —  want  to 
concentrate  on  their  families  and  comics 
while  avoiding  outside  projects  other  than 
collections  of  their  strips.  “Our  lives  are  really 
good,”  says  Scott.  “There  are  other  things 
besides  making  more  money.”  The  three 
certainly  have  a  good  newspaper  income  and 
audience,  as  “Zits”  has  nearly  1,100  clients 


Newspapers  may  not  bring  the  income 
and  exposure  TV  can,  but  Novak  is  still 
partial  to  them.  “I  consider  myself  a 
newspaperman  first  —  a  columnist  who 
does  TV,”  he  says. 

“My  column  is  key  to  everything  else,” 
adds  Huffington.  “It’s  my  primary  platform; 
the  principal  way  that  I  respond  to  the  world. 
All  the  other  projects  flow  from  the  topics 
I  explore  and  the  ideas  I  express  in  the 
column.  And  the  connection  I  have  with  the 
people  who  read  my  colunm  is  unlike  any 
that  I  find  in  other  mediums.  It’s  like  this 
engaging,  fascinating,  and  very,  very 


Cartoonist  Ted  Rail  has  hosted  a  radio  show 
Ted  Rail  and  authored  10  books  —  the  latest  at  left. 


and  “Baby  Blues”  passionate  conversation.  I  absolutely  love 
more  than  850.  reading  the  e-mail  I  get  from  my  readers.” 

Thomas  says  his  19-year-old  colunm  is 
Fi  rst  I OVe  “the  center  of  my  journalistic  life.  I  think 

How  important  about  it  more  than  any  other  professional 
are  newspapers  for  thing  I  do.  Writing  for  newspapers  is  real 
the  creators  working  journalism.  Broadcast  journalism  is  impor- 
for  various  media?  tant,  but  unless  it’s  about  w’ar  or  crime  it 
Many  columnists  rarely  holds  our  attention.  Newspapers  last” 
realize  that  news-  Yet  newspapers  aren’t  as  dominant  a 

paper  readers  medium  as  they  were  decades  ago.  Novak 

often  have  higher  notes  that  “print  was  king”  when  he  broke 
demographics  into  the  business  during  the  1950s  —  when 

than  consumers  of  power  pundits  such  as  Walter  Lippmann 
other  media,  says  and  James  Reston  focused  almost  exclusively 

Newcombe,  and  can  on  their  columns.  If  those  two  were  alive 

be  “the  movers  and  today,  perhaps  they  would  have  a  capital 
shakers  of  society.”  time  with  Novak  on  The  Capital  Gang.  i) 
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OSTGOSSOUMPINC 
W  DISMISSED  A 

Alone  among  press-maker  defendants,  TKS  refuses  to  settle 

BY  JIM  ROSENBERG 

AU.S.  DISTRICT  JUDGE  IN  CeDAR  RaPIDS,  IoWA, 
granted  on  Feb.  18  a  motion  by  Gk)ss  International 
Corp,  and  Mitsubishi  Heavy  Industries  to  dismiss  all 
claims  made  by  the  two  press  makers  against  each 
other.  The  action  followed  by  two  weeks  the  setting  of 
a  Nov.  17  trial  date  and  by  two  months  the  dismissal  of  all  claims  by 
Goss,  MAN  Roland  Druckmaschinen  AG,  and  Koenig  &  Bauer  AG. 
In  August,  MAN  and  KBA  filed  counterclaims  in  the  same  court. 

It  appears  that  three  of  the  four  competitors  Goss  sued  three  years 
ago  for  causing  its  1999  bankruptcy  have  settled.  Goss  has  not  with¬ 
drawn  claims  against  Tokyo  Kikai  Seisa-  j 


kusho  (TKS).  Representing  TKS,  Yoshihiro 
Saito,  of  the  Washington,  D.C.,  office  of 
Seattle-based  law  firm  Perkins  Coie  LLP,  | 
said  the  Japanese  press  maker  is  “reluctant”  j 
to  settle  and  has  “not  offered  a  settlement.” 

Goss  alleged  that  despite  its  earlier  | 

success  in  gaining  dumping  and  injury 
determinations  by  the  U.S.  Department 
of  Commerce  and  the  U.S.  International 
Trade  Commission,  its  competitors 
continued  to  injure  its  business  by  selling 
foreign-made  equipment  in  the  United 
States  at  lower  than  fair-value  prices.  Goss 
relied  on  the  Anti-Dumping  Act  of  1916 
to  recover  unspecified  damages. 


TKS  was  “the  only  part>' 
that  demonstrated  that  it 
was  no  longer  dumping” 
after  the  duty  order. 

—  YOSHIHIRO  SAITO.  TKS  lawyi-:r 


Insisting  there  is  “not  a  scintilla  of 
evidence”  that  TKS  “intentionally  injured 
Goss”  —  the  law  provides  “that  such ...  acts 
be  done  with  the  intent  of...  injuring”  —  he 
said  three  consecutive  reviews  following 
earlier  administrative  findings  of  dumping 
and  injuiy  point  to  TKS  as  “the  only  party 


Truck  kills  Quipp  co-founder 

JAMES  G.  Quaken-  his  Palm  City,  Fla.,  home, 

bush,  co-founder  He  was  78. 

and  former  chair-  He  and  partner  Louis 


JAMES  G.  Quaken- 
bush,  co-founder 
and  former  chair¬ 
man  of  Miami-based 
Quipp  Inc.,  died  Feb.  7 
after  being  struck  by  a 
pickup  truck  the 
previous  day  while  riding 
an  electric  bicycle  near 


his  Palm  City,  Fla.,  home. 
He  was  78. 

He  and  partner  Louis 
D.  Kipp  acquired  Quipp  in 
1983  fern  EDS  Technolo¬ 
gies  Inc.,  where  both  had 
been  employed.  The 
Quipp  Systems  subsidiary 
designs,  makes,  and 


installs  post-press  equipn 
ment.  Director  and  former 
President  Kipp  credited 
Quakenbush  for  his  role 
in  Quipp’s  formative  years, 
including  its  1986  initial 
public  offering,  and  for 
contributions  to  the  news¬ 
paper  industiy  since  the 
early  1960s. 

— Jim  Rosenberg 


that  demonstrated  that  it  was  no  longer 
dumping”  after  antidumping  duties  were 
ordered.  One  “very,  very  strong  reason”  for 
his  client’s  belief  that  the 
suit  lacks  merit,  Saito 
added,  is  that  if  the 
j  \  administrative 
B  findings  apply, 
mk  then  the  primary 
cause  of  action  is 
absent.  He  also  said 
all  TKS  contracts  not 
covered  by  the  statute  of 
limitations  have  been  at  fair  value. 

Defendants’  motions  to  dismiss  the  suit 
and  a  Goss  motion  to  enjoin  KBA  from 
pursuing  a  counterclaim  in  Germany  (in 
fact,  all  pending  motions)  were  dismissed 
without  prejudice  in  2001  in  a  judge’s 
order  that  granted  a  stay  of  proceedings  at 
least  until  the  end  of  the  107th  Congress. 

In  2000,  the  World  Trade  Organization 
ruled  provisions  of  the  antidumping  law 
inconsistent  with  U.S.  obligations  under 
the  Uruguay  Round  of  international  trade 
agreements,  which  permit  the  imposition 
of  import  duties  only.  Under  the  1916  law, 
penalties  for  misdemeanor  conviction 
include  fines  and/or  jail  time,  and  recover}' 
from  a  lawsuit  includes  treble  damages 

liy  parx>  YVTO  gave  the 

ted  that  it  United  States  until  late 
•  July  2001  to  make  its 

law  conform  to  terms 
”der.  trade  pact.  With 

House  and  Senate  bills 
TO,  TKS  LAWYER  ready  to  retroactively 
repeal  the  1916  law,  the 
judge,  said  Saito,  agreed  with  the  defen¬ 
dants  that  proceeding  might  waste  much 
money.  But,  he  said,  “both  bills  languished 
at  the  end  of  the  107th  Congress,”  and 
citing  case  law,  the  judge  would  not  sus¬ 
pend  the  suit  more  than  one  year.  Although 
Congress  still  is  expected  to  enact  repeal, 
TKS  cannot  temporize  in  the  hope  such 
legislation  will  sink  the  suit.  “That  would 
be  an  affront  to  the  court,”  Saito  said. 

KBA  and  MAN  executives  and  Mitsu¬ 
bishi  lawyers  did  not  return  calls  for  com¬ 
ment.  A  Goss  spokesman  said  no  one  would 
discuss  the  litigation  before  CEO  Robert  A 
Brown  returned  Irom  vacation  March  3. 

The  recent  dismissals  came  as  parties 
haggled  over  producing  documents  in  the 
suit’s  discovery  phase,  which  ends  Oct.  1. 
Asked  where  that  leaves  TKS  and  Goss, 
Saito  said  discovery  is  shifting  from 
documentation  to  depositions.  11 
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Crossword  expert  creates  his  15th  feature  for  Universal 


BY  DAVE  ASTOR 

IF  “Timothy  Parker”  was  the  answer  for  a  13-letter 
crossword-puzzle  space,  the  clue  might  be:  “The  hardest- 
working  man  in  syndication.” 

Parker  just  created  his  15th  puzzle  or  game  for  Universal 
Press  Syndicate  and  its  uclick  online  sibling  —  and  all  but 
two  of  the  15  features  are  daily!  He  came  out  with  his  first  book, 
Universal  Crosswords:  100  Editors' Favorite  Puzzles,  in  October.  He 
did  the  first-ever  crossword  for  Reader's  Digest  in  its  December 
issue.  He  answers  several  hundred  of  the  10,000  or  so  e-mail 


messages  that  pour  in  each  week  from 
puzzle  fans  (assistants  handle  the  rest). 

And  he’s  helping  to  develop  a  pair  of  TV 
game  shows. 

Not  bad  for  someone  who  was  a  corporate 
marketing  executive  until  1996. 

Parker  —  named  the  “World’s  Most- 
Syndicated  Puzzle  Compiler”  by  Guinness 
World  Records  —  got  interested  in  cross¬ 
words  as  a  preteen.  He  recalled  that  his 
mother  had  trouble  finishing  difficult 
puzzles  in  The  New  York  Times,  but  she  still 


enjoyed  doing  them.  “I  thought.  There 
must  be  something  to  this,’”  said  Parker. 

But  he  was  “pretty  casual”  about  puzzles 
while  pursuing  his  marketing  career.  Then, 
as  the  Internet  caught  on  in  the  mid-1990s, 
Parker  looked  at  newspaper  Web  sites  to 
see  if  they  offered  interactive  crosswords. 
He  couldn’t  find  any. 

“That’s  the  business  model !  ”  Parker 
remembered  thinking.  “So  I  locked  myself 
in  my  room  like  a  mad  scientist  for  two 
weeks.”  He  learned  Java,  developed  an 


online  puzzle  that 
worked,  and 
offered  it  to  seven 
newspapers  and 
CNN.  M  eight 
purchased  it. 

Then,  in  1997, 
a  Universal  sales¬ 
person  visiting 
the  St.  Petersburg 
(Fla.)  Times  heard 
an  editor  there 
praise  Parker’s 
work  —  and  the  syndicate  soon  signed  him. 

Now,  Parker  has  about  800  clients  — 
roughly  150  in  print  via  Universal  and 
650  online  via  uclick.  All  15  features  are 
available  online,  with  four  of  them  also 
sold  in  print  form.  The  newest  offering 
is  “Family  Time  Puzzle,”  which  contains 
clues  for  both  kids  and  adults. 

Parker  creates  many  of  his  puzzles  and 
games,  but  also  uses  110  freelance  cross¬ 
word  constructors.  He  heavily  edits  the 
work  of  these  constructors,  often  changing 
more  than  70%  of  the  clues. 

The  42-year-old  Parker  —  who  majored 
in  economics  at  the  University  of  Maryland 
—  is  a  new-school  puzzle  person,  using 
clues  from  pop  culture  and  current  events 
rather  than  just  dictionary  definitions.  And 
he  strives  to  make  his  creations  not  too  easy 
and  not  too  hard.  “If  a  person  does  my  puz¬ 
zles  seven  days  a  week,  my  goal  is  for  them 
to  complete  them  four  times,”  Parker  says. 
“That  keeps  them  coming  back  every  day.” 

As  if  he  weren’t  busy  enough,  Parker  also 
writes  short  stories,  is  one  of  10  finalists 
from  among  440  entrants  in  a  movie-script 
contest,  and  serves  as  an  assistant  pastor  at 
his  church  in  Baltimore.  1) 


He’s  across  and  down 
many  newspaper  pages. 


et  cetera  . . . 

Finalists  for  the  National  Cartoonists 
Society's  (NCS)  Reuben  Award  for 
“Outstanding  Cartoonist  of  the  Year” 
are  “Rose  Is  Rose"  creator  Pat  Brady  of 
United  Feature  Syndicate,  “Luann”  creator 
Greg  Evans  of  United,  “Bizarro”  creator  Dan 
Piraro  of  King  Features  Syndicate,  and  The 
Simpsons  creator  Matt  Groening  —  whose  TV 
show  has  a  comic-strip  version  distributed  by 
Universal  Press  Syndicate.  The  winner  will 
be  announced  May  24  during  the  annual 
NCS  weekend  in  San  Francisco.  Also,  NCS 
elected  a  new  slate  of  officers  who  will  begin 
two-year  terms  at  the  May  meeting.  Steve 


McGarry,  who  does  features  such  as 
the  Uniu  r-distributed  “KidCity,” 
will  be  the  third  cartoonist  in 
NCS’  57-year  history  to  serve  a 
second  term  as  president.  Other 
board  members  include  First  Vice 
President  Jeff  Keane  ("The  Family 
Circus”/KiNG),  Second  Vice  Presi-  Marsha 
dent  Dave  Coverly  (“Speed  Bump”/CREAT0RS 
Syndicate),  Third  Vice  President  Bill  Hinds  { 
(“Tank  McNamara”  and  “Cleats”AlNivERSAL), 
Membership  Chairman  Rick  Stromoski  (“Soup 
to  Nutz”/NEWSPAPER  Enterprise  Association), 
Secretary  Rick  Kirkman  (“Baby  Blues”/KiNG), 
Treasurer  Bud  Grace  (“The  Piranha 
Club”/KiNG),  and  National  Representative 


Greg  Evans  (“Luann”AJNiTED). ... 
Copley  News  Service  is  syndicating 
Marsha  Kay  Seff's  semimonthly 
“Parent  Care”  column,  which 
focuses  on  caring  for  aging 
parents.  Seff  was  already  writing 
a  feature  on  the  subject  for 
Kay  Seff  The  San  Diego  Union-Tribune. ... 
Inman  News  Features  (http://www.inman.com) 
is  syndicating  real-estate  columnist  Robert 
Bruss,  who  was  formerly  with  Tribune  Media 
Services.  ...  Paul  Niemann  is  self-syndicating 
“Invention  Mysteries”  (http://www.invention 
mysteries.com).  The  weekly  column,  which 
runs  in  16  papers,  “focuses  on  the  little- 
known  stories  behind  well-known  inventions.” 
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Getting  It  Right 


Was  a  judge  soft  on  a  cross-burner?  Or  the  media  soft  on  reporting? 


A  CLASSIC,  MEDIAWIDE  CASE  OF  NOT  GETTING  A  HIGHLY  j 

visible  national  story  right  is  the  lax  “coverage”  of  I 
the  nomination  of  U.S.  District  Judge  Charles  ! 
Pickering  to  the  5th  U.S.  Circuit  Court  of  Appeals. 
Voted  down  the  first  time  on  a  straight  party-line  vote 
by  the  Senate  Judiciary  Committee,  Pickering,  now  renominated  by  ; 
the  president,  has  so  re-aroused  opposition  that  Senate  Minority  I 
Leader  Tom  Daschle,  D-S.D.,  vowed:  “We  are  going  to  do  eveiy-  | 
thing  we  can  to  stop  that  nomination.” 

Sens.  Charles  E.  Schumer,  D-N.Y.,  and  Edward  M.  Kennedy,  | 


D-Mass.,  have  pledged  that  if  the  Judiciary 
Committee  sends  the  nomination  to  the 
floor,  they  will  filibuster.  The  most-repeat¬ 
ed  charge  against  Pickering  by  the  Democ¬ 
rats,  continually  emphasized  in  the  press,  is 
that  he  went  to  extraordinary  lengths  to 
impose  a  light  sentence  on  a  defendant  in  a 
Mississippi  cross-burning  case. 

This  actj  Schumer  stated 
resoundingly,  revealed  “glaring 
racial  insensitivity.”  And  the 
great  majority  of  press 
accounts  echoed  that  charge. 

(A  rare  exception  was  William 
Raspberry  in  TTie  Washington 
Post  on  Feb.  17.)  For  instance,  in 
The  New  York  Times,  Pulitzer 
Prize  laureate  Maureen  Dowd 
wrote  on  Jan.  22  that  Pickering 
has  a  “soft  spot  for  cross-burners.” 

But  one  journalist  actually  dug  into  the 
story,  looked  at  the  court  record,  and  inter¬ 
viewed  Justice  Department  attorneys  who 
were  pushing  for  a  TV^-year  sentence, 
under  the  federal  hate-crimes  statute, 
for  defendant  Daniel  Swan  —  a  sentence 
Pickering  resisted.  In  a  two-part  series, 
“The  Cross-Burning  Case:  What  Really 
Happened,”  on  National  Review  Online, 
reporter  Byron  York  got  the  facts. 

Three  white  men  burned  a  cross  in  front 


of  the  home  of  a  white  man  and  his  black 
wife  in  rural  Mississippi.  Two  of  the 
defendants  pleaded  guilty  and  got  no  jail 
time.  One  of  them,  age  25,  received  special 
consideration  because  of  his  very  low  IQ. 
The  other  was  the  ringleader  —  who  had, 
on  a  previous  occasion,  fired  a  gun  into  the 
interracial  couple’s  home,  and 
was  known  to  have  a  strong 
animus  against  blacks  —  but, 
at  17,  was  still  a  juvenile. 

Swan,  however,  rejected  a 
plea  bargain.  The  20-year-old 
owned  the  pickup  truck  used  in 
the  crime  and  said  he  was 
drunk  that  night.  He  had  no 
criminal  record  and  no  history 
of  violent  hostility  toward 
blacks.  Swan’s  defense  was  that 
j  he  did  not  have  the  sufficient  racial  animus 
{  required  for  a  heavy  hate-crime  sentence 
j  under  federal  law.  “When  it  came  time  to 
I  sentence  Swan,”  York  reported,  “Pickering 
I  questioned  whether  it  made  sense  that  the 
most-guilty  defendant  got  off  with  a 
misdemeanor  and  no  jail  time,  while  a 
less-guilty  defendant  would  be  sentenced 
to  7V2  years.”  Pickering  made  this  point 
several  times  to  the  Justice  Department  — 
and,  York  added,  one  of  the  prosecutors. 
Jack  Lacy,  “wrote  [to  the  judge]  that  he 


‘personally  agreed ...  that  the  sentence  is 
draconian.’”  But  he  reminded  Pickering 
that  Swan,  instead  of  pleading  guilty, 
“repeatedly  chucked  our  efforts  in  our 
teeth.”  It  is  not  uncommon  for  prosecutors 
to  resent  ungrateful  defendants  who  make 
them  go  to  trial. 

Finally,  prosecutors  in  the  Justice 
Department’s  Civil  Rights  Division  told 
Pickering  they’d  drop  their  insistence  that 
Swan  be  given  the  five-year  minimum  pert 
of  their  recommended  sentence.  Sending 
Swan  away  for  27  months,  Pickering  told 
him  that  he  had  committed  a  “deplorable 
act”  that  “we’ve  got  to  stamp  out”  because 
“we’ve  got  to  live  among  each  other.” 

I  was  sent  a  copy  of  York’s  story  by  a 
reporter  for  a  daily  that  strongly  editorial¬ 
ized  against  Pickering’s  nomination,  in 
considerable  part  because  of  his  “softness” 
on  cross-burning.  None  of  what  York  dis¬ 
covered  has  appeared  in  the  news  columns 
of  that  paper.  But  an  editorial  in  The  Wall 
Street  Journal  did  have  these  facts. 

Another  chaise  leveled  against  Pickering 
by  Kennedy  was  that,  in  United  States  v. 
Swan,  the  judge  had  shown  selective 
leniency  to  that  white  defendant,  in 
contrast  with  his  stiff  sentences  for  blacks. 

However,  I  have  copies  of  letters  from 
four  lawyers  in  Hattiesburg,  Miss.,  who 
have  represented  black  defendants  before 
Pickering.  In  each  case,  they  say,  he  made 
meaningful  downward  departures  from 
sentencing  guidelines.  Wrote  attorney 
Carol  Ann  Estes-Bustin:  “My  client,  a  first- 
offender,  did  not  have  a  high-school  degree 
and  admitted  to  drug  use  since  age  8.  Judge 
Pickering  expressed  concern  for  [his] 
future ...  and  a  desire  to  assist  him  with 
improving  his  life.”  Pickering  sentenced  the 
defendant,  20,  “to  within  the  lowest  10% 
of  guidelines,  thus  enabling  my  client  to 
qualify  for  several  rehabilitative  opportu¬ 
nities.”  The  sentence  was  “in  excess  of  the 
reduction  recommended  by  the  U.S. 
attorney  and  pre-trial  services  officer. ... 
From  the  bench.  Judge  Pickering  praised 
my  client’s  acceptance  of  responsibility  and 
substantial  assistance  to  the  government 
and  encouraged  [him]  in  his  future 
endeavors.”  Thus,  she  wrote,  “I  believe  my 
client’s  sentencing  experience  with  Judge 
Pickering  may  have  been  a  positive  life¬ 
changing  experience  for  the  defendant” 

Not  exactly  “glaring  racial  insensitivity.”® 
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How  is  Horvitz  Newspapers  writing  its  success  story? 


Achieve  anything. 


KeyBank 


The  Solution  is  Key. 


To  learn  more,  call  Kathleen  Mayher,  Executive  Vice  President 
and  Division  Manager,  at  1  -800-523-7248,  ext.  45787,  or  visit 
Key.com/media. 


Media  and  Telecommunications 


Horvitz  Newspapers,  Inc. 


A  brand  new  production  facility  in  Washington  is  just  the  latest  move  in 
Horvitz  Newspapers’  ambitious  expansion  plan.  KeyBank  provided  the 
working  capital  for  the  state-of-the-art  facility.  Horvitz  produces  several 
daily,  weekly  and  bimonthly  papers. 


Why  KeyBank? 


About  Key's  50-year  relationship  with  his  company,  Peter  Horvitz, 
President  and  CEO,  reflects;  “Key  truly  understands  the  newspaper 
business,  and  that’s  a  very  important  component  of  our  relationship.’’ 
He  appreciates  Key’s  innovative  financing  strategies  and  its  ability  to 
leverage  the  best  interests  of  the  business. 


Key  has  built  a  strong  alliance  with  Horvitz,  providing  support  for 
everything  from  acquisitions  to  escrows.  "Key  has  demonstrated  time 
and  again  that  it  is  committed  to  our  needs,"  says  Peter.  "If  there’s  any 
opportunity  to  make  new  acquisitions,  I  would  go  directly  to  Key.” 


